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To celebrate we are offering all new and 
existing business clients £100 reduction 
on enrolments until the end of August!

We are Delighted to Announce that over 1000  companies 
are now utilising Distance Learning College for their 
Workforce and Staff Development.
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Hello, welcome to this our first 

issue of DLC Digest!

Having launched a project to 
produce an exciting, informative 
and interactive magazine earlier this 
year, we look forward to hearing 
your feedback on the result - our first 
DLC Digest.  Focused on producing 

a  magazine which will be interesting and informative for 
all of our students, business sponsors, business partners 
and indeed anyone else who will enjoy the varied 
content the team have put together for you. 

Existing students will find of particular interest the 
section which highlights upcoming important dates and 
events, along with a great article on page 46 from Neil 
Roll, one of our tutors, providing you with some great 
study tips.

A feature regarding our Annual Awards highlights the 
outstanding efforts of both students and businesses 
during their studies, of particular note is our Student of 
the Year, Pete Sisson whose IoSCM Level 5 Qualification 
in Managing the Supply Chain has enabled him to make 
the transition from serving with the MOD to civilian life.

The expansion of our Student and Business Advisory 
Team has certainly provided a higher level of 
engagement with our Business and Corporate Accounts,  
evident at the Learning Conference held at the Radisson 
Blu in Durham on 18th June (page 45).  We also celebrate 
the achievement of partnering with 1000 businesses to 
deliver Distance Learning to their workforces, a huge 
‘well done’ to the Student and Business Advisory Team 
for this.

We now have students in over 75 countries worldwide, 
with this in mind we hope to feature a specific country 
in each magazine and in this edition one of our students, 
Le Francais Goureri has provided us with a great 
overview of his experience of logistics in South Africa.

I very much look forward to hearing your feedback on 
the features, articles and magazine… please contact me 
jacky@dlctraining.co.uk with your thoughts.

Enjoy your summer and see you next time!

Warmest regards,

Jacky Stansfield

A NOTE FROM THE EDITOR
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EMPLOYEE FOCUS
NAME: Phil Key   
ROLE: Quality Assurance/Centre Coordinator

What do you like most about your job?
The best part about this role is being able to see students complete their 
studies; it is always satisfying to see a student achieve their goals. In addition, 
this job role allows us as a college to constantly improve our processes to 
ensure students are getting the best quality tutoring and over all distance 
learning experience.

What is your typical work day like?
Mornings are usually spent reviewing student emails from the previous 
evening, updating various databases for DLC and sometimes documents for 
awarding organisations. I usually try to dedicate the afternoon entirely to 
processing internal verification reports and passing them onto the respective 
institutes. We aim to run the internal verification process once a month and 
the reports will come back to me over the course of that month.

What skills have been most useful to you in your job?
Skills I feel that have been of most use are definitely good organisational skills, 
this is very important to manage the workloads and keep a track of all work 
going through the quality process. Good computer and communication skills 
form the basis of any good administrative role and these are very important as 
internal and institute systems are constantly updated.

How long have you worked for the company? 
I have worked for DLC for around one and a half years. I started as the work 
submissions coordinator but have been working in this current position for 
the last 6 months.

What does your role involve? 
Quality Assurance is all about maintaining the integrity of assessment 
decisions made by DLC staff. This is not only to ensure that we meet all of the 
required standards with awarding organisations; this process is a huge part of 
providing quality service for all of our students. The role of centre coordinator 
involves liaising with all of our institutes to aid our quality processes and 
maintain a working relationship with that awarding organisation to ensure all 
administrative functions are processed smoothly.

What is the strangest request you’ve ever had from a student? 
I don’t remember being personally asked a strange question however the one 
I remember from a colleague was a student asking for specific travel plans; 
bus times, train times etc. to get to their nearest exam centre.

UK Cut-off date with institute:  
26th September

International cut-off date with institute: 
19th September

Results published: 4th February 2015

3rd September & 11th September

Results published: Week commencing 

27th October 2014

Certificates published: 17/11/2014

10th September & 11th September

Results published: Week commencing 

27th October 2014

Certificates published: 17/11/2014

Institute updates students of exams

Check IOE website for details

NOVEMBER 2014 

SEPTEMBER 2014 

SEPTEMBER 2014 

AUGUST & DECEMBER

INTERNATIONAL TRADE
IOE



Student Support Services Officer
Tel: +44 (0)191 378 7521

studentsupport1@dlctraining.co.uk
adminsupport@dlctraining.co.uk

Student Support Team Leader
Tel: +44 (0)191 378 7524     
emma@dlctraining.co.uk

Other C ontact Methods
Reception: +44 (0)191 378 7520

enrolments@dlctraining.co.uk
memberships@dlctraining.co.uk

materials@dlctraining.co.uk 
examsandassignments@dlctraining.co.uk

C ontact Details
Tel: +44 (0)800 0162 770

Email: jacky@dlctraining.co.uk

www.dlcandtraining.co.uk
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DLC ANNUAL AWARDS  and the winners are...
Student of the Year
Pete Sisson - IoSCM Level 5, Managing the 

Supply Chain, Diploma

“Throughout his studies with Distance Learning 
College and Training Pete has proven to be both 
an enthusiastic and exemplary student.  His hard 
work, dedication and commitment to the course 
has enabled Pete to achieve a highly regarded 
Professional Qualification to take forward 
throughout his career”

Jacky Stansfield, Business Training and 
Development Manager at Distance Learning 
College and Training said “Pete has been a 
true ambassador for the IoSCM qualification 
highlighting the benefits of distance learning 
when conducting a busy career and home life. 
I’m delighted his success is to be rewarded by 
achieving the Student of the Year Award”

Organisation of the Year (Private Sector)
INEOS ChlorVinyls

“INEOS ChlorVinyls has invested in the 
development of 11 members of staff throughout 
their ILM Certificate in Team Leading, focussing 
on areas such as Developing the Work 
Team, Maintaining a Healthy and Safe Work 
Environment and Leading your Work Team. The 
support of their organisation has enabled all 11 
students to flourish and develop their skills within 
an internationally recognised qualification”

Brian Turner INEOS ChlorVinyls Training Manager 
explains “Our Team Leader development centres 
mainly on employees who operate a shift pattern 
and as such, it is extremely difficult to bring all 
of the candidates together to run traditional 
training courses.  It is for this reason that we 
have undertaken a Distance Learning approach 
that allows the candidates to study around their 
working patterns. As a business operating in a 
manufacturing sector that demands the highest 
level of safety we feel that it is important to 
develop our staff with the skills recognised at 
a national level. These skills, coupled with the 
technical competence of operating complex 
manufacturing plants means that we have the 
best people ensuring a safe and productive 
business.”

Organisation of the Year (International)
Mauritanian Copper and Mines

MCM has supported their student throughout 
their Professional Qualification - committed to 
developing their key talent, they have invested in 
a program which enables progression within their 
organisation.

Ahmed Salem Ouldlab of MCM confirms this 
‘MCM have been very supportive of me, then 
have shown an interest and provided me with the 
support I need in order to be successful’

Organisation of the Year (Public Sector)
North Lanarkshire Council

We are delighted that North Lanarkshire 
Council have been awarded the Public Sector 
Organisation of the Year - having seen the 
benefits to the organisation of having trained 
and qualified members of staff in the areas of 
Procurement, Purchasing and Supply they have 
invested in staff development.  Graeme Gamble, 
studying CIPS with Distance Learning College and 
Training is grateful for the support his employer 
has provided, agreeing that  ‘North Lanarkshire 
Council have given me the opportunity to 
achieve a formal procurement qualification, 
giving me assistance from the Council’s Corporate 
Procurement Team and Business Manager.’

Institute Catergory Winners 
Student of the Year
CIPS - Graeme Gamble

CILT - Linos Gara

IoSCM - Pete Sisson

IOE - Sophie Hawker

IOM - Angela Barwell

CMI - Fiona Rolph

ILM - Donna Shearer

C ongratulations to al l of 
our nominees and winners. 
Wel l done!
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Distance Learning College and Training are proud to announce 
the winners of their Annual Awards.  

Following an unparalleled number of nominations the judging 
panel finally arrived at a shortlist.

The Overall Student of the Year has been awarded to a student 
who has recently completed the Institute of Supply Chain 
Management Level 5 Qualification in Managing the Supply Chain, 
Pete Sisson. Throughout his studies with Distance Learning 
College and Training Pete has proven to be both an enthusiastic 
and exemplary student. His hard work, dedication and 
commitment to the course has enabled Pete to achieve a highly 
regarded Professional Qualification to take forward throughout 
his career.

Jacky Stansfield, Business Training and Development Manager at 
Distance Learning College and Training says ‘Pete has been a true 
ambassador for the IoSCM qualification highlighting the benefits 
of distance learning when conducting a busy career and home 
life. I’m delighted his success is to be rewarded by achieving the 
Student of the Year Award’

Our Student Of The Year - Pete Sisson, has expressed his delight 
at winning this award.

“The Distance Learning College and Training have been a breath 
of fresh air for myself, the support of all members of staff have 
helped me ensure that the course was suitable to my needs and 
career. This course was started due to myself having the prospect 
of leaving the UK Armed Forces with no civilian qualifications for 
the actual military role that I was employed to do. My distance 
learning course was completed in Nov 13 ahead of the suggested 
timeline by some months In Feb 14 I applied for a job in the 
civilian sector with the qualification on my CV of IoSCM Level 
5, by having this qualification it proved to the employer that I 
could apply myself and that I also have trade knowledge in the 
employment field that I was seeking.

“Throughout the whole of the course the college was more than 
able to help me with any needs that I had whether by phone or 
email, the response was always received immediately.

“Thank you very much to all of the staff at the Distance Learning 
College and Training, it was a pleasure being a student.

“DLC were more than supportive when I had a big choice to make 
reference my studies, with DLC’s advice and support I choose the 
right course to suit my needs and successfully passed under the 
recommended timeline.  This in turn has helped me gain a job in 
my desired  employment field upon leaving the HM Forces.  Many 
thanks for all of your support.”

TUTOR’S COMMENTS

It was a pleasure to see Pete achieve not only his goal of attaining 
an internationally recognised professional qualification, but 
also feel a real tangible benefit of this qualification  by  helping 
to facilitate a successful change in career path. I feel confident 
the combination Pete’s proven work ethic and the versatility of 
the diploma in supply chain management will provide a sound 
platform for his future career progression.
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I have been in logistics/supply chain for the 

past 10 years. I started my career in 2004, 

two years after I completed my course in 

International Trade and Transport. Many 

would ask why it took me so long to get a 

job in the logistics /supply chain Industry. 

Well, the answer is that the time spent in 
seeking employment had nothing to do with 
the availability of jobs in South Africa. In fact, 
the demand for new graduates in the industry 
was so high, to the point that all my friends 
who had graduated where all employed 
within their first year of the graduation. 
The main issue was that I was not a South 
African national, hence most companies 
would give first preference to South African 
candidates. Also, the fact that I am from 
Congo and my first language is French, my 
English proficiency, at that time, was not at a 
professional level. 

During the two years I spent job hunting, I 
decided to improve on my English proficiency 
and other skills such as computer and 
communication skills. I will never forget my 
last six months of job hunting. I engaged in, 
what I call an ‘aggressive job search’. I would 
wake, Monday to Friday, put on a nice shirt 
and tie, some days I would put on my suit, and 
walk the streets of Cape Town handing in my 
C.V to every company I passed. 

My hard work eventually paid off when I was 
able to secure my first job working as a Freight 
Controller Assistant in a Freight Forwarding 

company. It was then time to 
put the theory I’d learnt 

into practice. I never 
really understood 

how everything 
fit together in 

logistics and 
supply chain 

until I was 
physically 
involved 
in the 
operation. 

My short 
term 

goal was 
actually 

to become 
a Freight 

Controller, with the long term vision of 
working at a Senior Management level within 
an international organisation. I eventually 
got an offer of employment at another 
company as a Freight Controller. After three 
and half years of service, I was fortunate to be 
retrenched by my second employer.

You may be asking, why look at a 
retrenchment as a good thing?. Without 
closing the door on my second employer, 
new opportunities wouldn’t have been made 
apparent.

I eventually found employment, after six 
months of searching, as a Operations Co-
ordinator in the Oil & Gas Logistics field. 

I was very excited to join the new company, 
as it was a new challenge for me. The 
position was very challenging and very 
demanding. But, through working smarter, 
being dedicated to my job and continuous 
education, I progressed within the company 
from a Operations Coordinator to a Logistics 
Manager position, I am now the Branch 
Manager in Johannesburg.

In South Africa, as in many countries, I would 
say that logistics and supply chain play a key 
role in the country’s economic development. 
Without logistics/supply chain for example, 
South Africa would not have been able to 
organise the 2010 World Cup event. 

The demand for well trained and qualified 
logistics and supply chain specialists is 
continuously increasing. This can be noted in 
major cities such as Cape Town, Durban and 
Johannesburg, where of the countries’ most 
industries are located. A part from this, Cape 
Town and Durban have the biggest ports in 
South Africa with Duban being one of Africa’s 
biggest ports, and Johannesburg being the 
hub for most international airline destinations.

Nowadays, South African logistics and supply 
chain companies are also benefiting from the 
economic development of its neighbouring 
countries such as Mozambique. This is due to 
the good infrastructures which are in place 
in South Africa. For example, oil and gas 
companies operating in Pempa, Mozambique, 
find themselves, at times, in a very difficult 
situation, needing their equipment shipped 
from Europe or the USA directly to Pemba. 
The equipment is often Airfreighted to 

Le Francais GOUERI, 
Branch Manager, 
AMT, South Africa

D
LC

 D
ig

es
t  

|  
Is

su
e 

01
 A

ug
us

t 2
01

4

12



Johannesburg, cleared under customs 
supervision in JHB, then sent to Pemba, either 
by road or air freight. The same situation is also 
experienced for cargo ex-Pemba to Europe, 
due to the irregularity of freight services from 
Mozambique to Europe, cargo ex Mozambique 
is often sent to Johannesburg then forwarded 
to its final destination.

More and more drill ships, and other vessels 
operating in Mozambique, Tanzania, and even 
Angola prefer to use South African ports as their 
dry port for repairs or bunkering. This brings a 
lot of revenue to the local South African ship 
agency’s who have to supply the ships with all 
types of provisions and arrange their Logistics 
movement for their crews and equipment.

With the South African Black Economic 
Empowerment (BEE), we have seen an increase 
in the number of new small and medium 
enterprises being created to take advantage of 
Government logistics and supply chain tenders.

WHY DID I CHOSE THE LOGISTICS AND 

SUPPLY CHAIN INDUSTRY? 

Well, to be honest I never dreamt of a career in 
Logistics and Supply Chain. My aspiration was to 
become a Catholic priest. I even went to a priest 
school in Congo after I graduated from High 
School. But I never progressed to a career as a 
priest. So I decided to further my studies abroad.

I moved to South Africa hoping to study 
law as my first option and philosophy as my 
second option. A couple of months after I 
started to take my English classes, my parents 
encountered a financial difficulty and could no 

longer support me. So a good friend advised me 
to take up an International Trade and Transport 
diploma course at a college as a short cut. I took 
his advice and since then I have fallen in love 
with the industry.

Logistics and supply chain are my passion, 
there is no other industry that brings the world 
so close in all aspects other than logistics and 
supply chain. In fact, they are the centre to 
success of today’s life. 

JUST THINK A MINUTE...

What would happen to all of the countries of 
the world if the transport system, air, sea, road 
and rail stopped operating, even for 48 hours? 

What would happen to UN military operations 
in other parts of the world without the logistics 
and supply chain? 

In the absence of logistics and supply chain 
what would happen to the products of different 
industries such as pharmaceutical, agriculture, 
fishing, oil and gas etc… across the globe? 

There is nothing that motivates me more 
than knowing that the industry I am in is the 
centre of all other activities. And the fact that 
every day I work, I contribute to the success 
of different companies by reducing their costs 
and increasing efficiency to their logistics and 
supply chain processes.

I would really encourage people across the 
globe to take up a logistics and supply chain 
course. If not for the career possibilities, then do 
it just for the knowledge of your day to day life.
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Nearly 2 in 3 adults report that seeing uniformed 

employees has a positive impact on their 

perception of a company

Uniforms can speak volumes about a business’ 
operations and brand, as found by a recent study 
commissioned by Cintas Corporation (NASDAQ: 
CTAS). The survey, conducted online in January 2014 
by Harris Interactive® across 2,051 adults, revealed 
that nearly 65 percent of U.S. adults said that seeing 
uniformed employees has a positive impact on their 
perception of a company.

“Company uniforms are an investment that pays 
off – they speak volumes about a company’s image, 
customer-service and safety protocols”

When asked specifically about how this impacted on 
their perception of the company, respondents said 
that uniformed employees, whether in retail, at home 
service, or beyond:

Improved the overall image of the company

Made the company feel like a safer and/or more 
secure place to do business

Demonstrated that the company cares about it’s 
employees

Made them more likely to do business with the 
company

“Company uniforms are an investment that pays 
off – they speak volumes about a company’s image, 
customer-service and safety protocols,” said John 
Rudy, Senior Manager of Strategy and Marketing, 
Cintas Uniform Rental. “This research confirms the 

public perception of when they see uniformed 
workers.”

In order to protect that investment and ensure a 
sharp image and brand, many companies turn to 
a uniform rental program. Under the program, the 
rental provider picks up soiled garments on a weekly 
basis to inspect and launder the uniforms and repair 
or replace any garments damaged from normal wear 
and tear.

Upon selecting a uniform provider, it’s important that 
businesses look for uniform companies that focus on 
contemporary, retail-inspired uniforms that improve 
image and deliver exceptional employee comfort. 
This includes high-image work shirts, women’s 
uniforms specifically designed with a woman’s body 
in mind and apparel designed by trusted brand 
names, such as Carhartt.

About the Survey

This survey was conducted online within the United States 
by Harris Interactive on behalf of Cintas from January 6-8, 
2014 among 2,051 adults ages 18 and older. This online 
survey is not based on a probability sample and therefore 
no estimate of theoretical sampling error can be calculated.

For complete survey methodology, including weighting 
variables, please contact Andi Vance at avance@
mulberrymc.com.

For more information about Cintas Uniform Rental, visit 
http://www.cintas.com/Uniform-Work-Apparel/Uniform-
Rental/.

About Cintas Corporation

Headquartered in Cincinnati, Cintas Corporation provides 
highly specialized services to businesses of all types 
primarily throughout North America. Cintas designs, 
manufactures and implements corporate identity uniform 
programs, and provides entrance mats, restroom cleaning 
and supplies, tile and carpet cleaning, promotional 
products, first aid, safety, fire protection products and 
services and document management services for more 
than 1 million businesses. Cintas is a publicly held company 
traded over the Nasdaq Global Select Market under the 
symbol CTAS and is a component of the Standard & Poor’s 
500 Index.
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Airline industry association IATA has chosen lost 

property recovery service HomingPIN as a strategic 

partner, in an effort to reduce the millions of 

pounds that mislaid baggage costs the industry 

every year.

HomingPIN uses secure luggage tags which have a 
unique code linked to the owners’ contact details. 
Working with air transport industry specialists SITA, 
the system has been integrated into WorldTracer, 
operated by 2,200 airports globally, enabling airlines 
to enter the code to alert passengers to their bags’ 
whereabouts.

HomingPIN Managing Director Andrew Hopwood 
explained: “Without any information to identify a 
bag’s owner, it can take up to six days for airlines to 
return luggage as they need to match a mislaid bag 
report with the bag’s description, such as size and 
colour.

“This delay, along with lack of information as to the 
bag’s whereabouts, is one of the largest sources of 
airline complaints, often resulting in compensation. It 
can also ruin a holiday or business trip, impacting the 
airline’s relationship with its customers and damaging 
its reputation in the process.

“By using HomingPIN, travellers will get their luggage 
back far more quickly, saving considerable time and 
hassle, as well as cost to the airline.”

According to SITA’s Baggage Report 2013, the cost to 
the industry of mislaid baggage last year was $2.09 
billion/£1.23 billion. Delayed bags accounted for 81% 
of total mishandled bags.

HomingPIN is available for purchase online from the 
HomingPIN.com website and selected stockists. 

“We are currently in discussions with various airlines 
interested in using HomingPIN on all their customers’ 
baggage as they recognise the sizeable benefits 
of combating this perennial problem,” confirmed 
HomingPIN Chairman Martin Banbury.

HomingPIN’s Director of Airlines and Airports, Brian 
Stapleton, presented alongside IATA and SITA at the 

recent Ground Handling Conference in Kuala Lumpur, 
introducing the Unique Identifier Service (UIS) 
tagging system.

Andrew Price, Head of Airport Operations at IATA, 
added: “Though airlines have invested significantly 
in improving baggage handling operations, 21.8 
million pieces of luggage were still mishandled last 
year, largely when transferring bags between planes. 
We are therefore supporting HomingPIN’s approach 
which will significantly improve communication with 
the passenger and reduce the time waiting for their 
bag to reach them.” 

HomingPIN is one of the companies that has worked 
with SITA to develop the UIS system that integrates 
into WorldTracer. As a result, where the HomingPIN 
UIS code is entered into the system, the passenger 
will immediately be sent a text and email telling them 
where their bag is and what to do about it. The airline 
will also be told of the bag’s whereabouts, so it can 
get the bag to where it is meant to be.

HomingPIN, a UK company with headquarters near 
Stansted, along with offices in New York, Dublin, 
Melbourne (Australia) and Auckland (NZ), also 
provides labels which can be stuck on valuables 
such as passports, mobile phones, laptops, iPads, 
briefcases, wallets and cameras. The finder reports 
their discovery to http://www.homingpin.com/ 
which triggers a text and email to the owner, giving 
them the finder’s contact details so the goods can 
be returned. Alternatively, HomingPIN can arrange 
for the items to be returned, with international 
repatriation via the UPS parcel service.

Follow news from HomingPin at: http://www.sourcewire.com/newsroom/HomingPin 

ms to be returned, with international 
n via the UPS parcel service.

gPin 
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Lucas Systems, Inc., the leading innovator of 

warehouse productivity solutions for mobile workers 

and distribution centre managers, has introduced 

a new infographic illustrating the results of an 

analysis of multi-modal usage among current users 

of Jennifer™ VoicePlus applications. More than half of 

all customers are using scanning within their pick-

by-voice and other voice-directed applications, and 

scan usage has grown to eight out of ten customers 

that installed Jennifer since 2010. Similar to scanning, 

increasing numbers of customers are using the 

device screen within their voice applications. The Best 

Practices in Mobile Technology infographic is available 

for download at www.lucasware.com

“The use of voice and scanning is not a new 
development, and it is only one part of the larger multi-
modal trend that Lucas Systems pioneered ten years 
ago,” says Jeffrey Slevin, Managing Director of Lucas 
Systems EMEA. “Every Jennifer VoicePlus application 
supports the interchangeable use of speech recognition 
and scanning. This is a site-configurable feature that 
warehouse managers can turn on or off, as needed. 
What sometimes gets lost in the discussion of multi-
modal, however, is that it’s not just about voice and 
scanning. Just like consumer applications that use 
screen, touch and voice, every Jennifer application 
incorporates a powerful visual user interface that 
complements the voice dialogue. You don’t need to 
use a screen all the time, but there are many situations 
where a screen just makes more sense than voice. For 
example, a touchscreen-based log-in process is more 
intuitive - and much more secure - than a voice-based 
process. Why would anyone design a mobile application 
today that doesn’t use all the tools available?”

According to the Lucas survey the vast majority of 
customers are using standard mobile devices that 
support voice direction, speech recognition, barcode 
scanning, touchscreen displays and keypads:

85% of customers are using standard mobile 
computers with an integrated scanner. The 
remaining 15% are using devices that can be paired 
with an external scanner.

Every customer using standard computers uses the 
device screen for log in and user training.

A growing number of companies are also using 
the screen to present visual information to users: 
view item/SKU number or product image; view and 
manage work lists (such as base items); detailed 
user alerts; and on-screen help and diagnostics.

58% of companies are regularly using scanning as 
part of their voice applications. The most common 
uses are to scan barcodes to identify equipment, 
verify item UPC codes, cart set-up, and carton/
tote induction. Scan usage has increased to 
approximately 80 percent of customers installed 
since 2010.

The use of barcode scanning to capture item-level 
data - such as serial numbers, lot numbers, etc. - has 
doubled since 2010, to 28%.

About Lucas Systems, Inc.

Since 1998, Lucas Systems has pioneered warehouse 
productivity solutions for mobile workers and 
distribution centre managers. Companies like Cardinal 
Healthcare, Caterpillar, CVS, Mondelez (formerly Kraft 
Nabisco), OfficeMax, and Rust-Oleum trust Lucas 
to deliver solutions that greatly improve worker 
productivity and accuracy because Lucas truly 
understands warehouse operations. Jennifer VoicePlus, 
the Lucas solution, seamlessly combines voice, barcode 
scanning, and other mobile technologies to create 
more efficient warehouse processes that allow workers 
to focus on the job at hand. Jennifer also provides 
managers and supervisors with real-time reporting 
and management tools that help them better manage 
their operations. Tens of thousands of associates across 
four continents work with Jennifer every day. For more 
information, visit www.lucasware.co.uk or contact John 
Schriefer at +1 724 940 7144 or pr@lucasware.com.
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Employee engagement in CSR activities can 

demonstrably improve job performance, 

new research from ESMT European School of 

Management and Technology shows. 

The study, published in the May 2014 issue of 
the American Marketing Association’s Journal of 
Marketing, finds that employees feel more connected 
with companies and customers when they engage in 
corporate social responsibility activities. 

Environmental initiatives, charitable giving, and 
ethical business practices can all help employees by 
highlighting common values with both customers and 
the company, researchers found.

For example, it was discovered that CSR can act as an 
effective ice breaker in conversations with customers 
and if support for CSR comes from every level of 
management, the employee senses that the company 
shares values like caring and altruism - these bonds 
are highly motivating. 

Citing programs at companies such as CISCO, 
Starbucks and SAP, the authors recommend two 
simple steps that managers can take to engage staff 
with CSR:

Encourage employees to talk about and develop 
shared experiences with customers around the 
company’s CSR activities 

Make sure that company leaders take a 
visible role in enacting CSR 

CB Bhattacharya, Dean of International Relations 
at ESMT European School of Management 
and Technology, and E.ON Chair in Corporate 
Responsibility says: “Companies rely on frontline 
employees - salespeople, customer service 
representatives, wait staff, account managers, and the 
like - to serve customers profitably. Yet, these employees 
often feel disconnected from both the company they 
work for and the customers they are expected to serve.”

“The result of this study is yet more evidence that 
companies can generate substantial return on their CSR 
investment if they manage it wisely.”

More than 200 employees at a Global 500 financial 
services company took part in the study authored 
by CB Bhattacharya of ESMT European School of 
Management and Technology; Daniel Korschun of 
Drexel University; and Scott D. Swain of Clemson 
University. 
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SECTOR 
NEWS

Passionate about 
great leadership

We help to build 
skilled managers and 
inspirational leaders 
at every level

Institute of Leadership & Management

From aspiring managers to experienced 
CEOs, there’s an ILM qualification to 
help you achieve more.

www.i-l-m.com
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New study reveals that the best workplaces embrace 

trust-driven employee engagement, making for 

a great place to work and, ultimately a profitable 

business.

The large-scale employee survey conducted by Vlerick 
Business School in collaboration with Great Place to 
Work - a global research institute - underlines five best 
ways to make employees love their workplace, be 
proud of their job and trust the management.

1. Pay more attention to new employees

Employers who pay more attention to employees 
in their first months, make them feel welcomed and 
valued. It is also worthwhile supporting employees in 
achieving a good work/life balance and inspiring them.

2. Show your employees you care

Companies which encourage staff to share their 
achievements and ideas instil a feeling of pride and 
retain staff better. Sharing the company’s aims and 
objective with employees and showing them how 
important their role is will give meaning to their work. 
This will also create great ambassadors when it comes 
to the outside world. 

3. Invest in training and development

Training and development increase the pride 
employees take in their work and make them feel 
that they are receiving fairer treatment. As a result, 
employees regard management as more credible and 
honest.

4. Offer flexible hours and the possibility to work 

from home

Allowing employees to work flexible hours and 
work from home gives the feeling that a good life-
work balance is being achieved. This shows that 
management trusts its personnel. Employees regard 
this as a sign of appreciation.

5. Commit to sustainability and corporate social 

responsibility

Committing to sustainability and corporate social 
responsibility is the main way to attract a larger pool of 
applicants and therefore to recruit new talent.

Dirk Byens , Academic Dean of Vlerick Business School 
says: ‘’ Managers need to realise that they are ‘meaning 
makers’, and they need to constantly create meaning for 
their employees. Personnel need to be repeatedly shown 
and told how exactly they fit in with the company’s 
objectives and how they deliver the company’s customer 
value proposition. Whatever the organisational 
culture, managers should be able to translate it to their 
employees. No job is meaningless but it’s down to the 
manager to create and emphasise the meaning of each 
role. When employees see the meaning in their role, they 
talk about their job and contribute positively to corporate 
reputation. Companies such as Microsoft are doing this 
and are consequently succeeding in retaining talent and 
enhancing customer experience. ‘’

For more information or to speak to Dirk Buyens, please contact 
Alexandra Dobocan at alexandra@bluesky-pr.com or call +44 (0) 1582 
790 709.

Photo: Dirk Buyens (Sourcewire.com)
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The experts in international removals at 

Interdean have considered new research 

investigating the countries around the world 

currently hiring employees. 

It has been reported by Relocate Magazine 
that new data has suggested a 5% annual gain 
in hiring intentions around the world. The 
research investigated the countries currently 
outperforming the national average when it 
comes to hiring, identifying China, the Czech 
Republic, and Poland with 67%, 65%, and 65% 
respectively as countries currently hiring. 

The study, which investigated data from almost 
10,500 employers in 40 countries, found that 
Egypt, Poland, Saudi Arabia, the UAE, and China 
all outperformed other countries in regards to 
hiring intentions in the first quarter of 2014, 
with many countries also looking to improve on 
retaining members of staff. 

As an international removals firm with over fifty 
years’ experience helping expatriates move 
overseas, the team at Interdean welcome this 
research which looked into hiring intentions 
around the world. A spokesperson for the firm 
responded to the research:

“For those looking to move overseas, employment 
prospects can be an important factor to consider 
and so research such as this can be valuable for 
expats investigating career prospects in their new 
home country. Different locations have different 

benefits for expats such as expanding markets 
or a need for expertise in a particular field, which 
can all be important for expats in their search for 
employment abroad. The figures from this research 
look promising for expats’ employment prospects 
so we look forward to similar research covering the 
rest of this year that helps those moving abroad 
to consider their employment prospects in their 
chosen destination.”

Interdean have over fifty years’ experience in the 
industry and so have developed a comprehensive 
range of services that are tailored to those 
moving abroad for employment. From air 
freight and visa and immigration assistance to 
comprehensive shipping protection and secure 
storage, the team at Interdean strive to make 
your move overseas hassle-free. 

Thinking of Moving? Think Interdean

Interdean helps families, expats, backpackers, 
travellers and students moving overseas. 
Established in 1959, Interdean provides moving, 
storage, shipping air freight, excess baggage, visa 
and immigration, and full overseas relocation 
services to worldwide destinations. Interdean 
is FIDI FAIM PLUS accredited and has over 123 
offices worldwide.

We make it easy

Email: Ampreet.Sandhu@interdean.com
Tel: 02081665043
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Elementum, the world’s firs   t mobile platform for 

end-to-end supply chain management, emerges 

from stealth mode with more than $60M in funding 

and major customers.

The distance between innovation and execution is 
about to get a whole lot shorter.

SUPPLY CHAIN MADE SIMPLE

Silicon Valley-based startup Elementum have put its 
stake in the ground with a bold promise: to bring 
the world’s supply chain data into the palm of your 
hand. With $44M in Series B funding from Lightspeed 
Venture Partners and Flextronics (NASDAQ:FLEX), 
along with brand name customers like Dyson, the 
company is poised to deliver. And it couldn’t have come 
at a better time. With shorter product lifecycles and 
instant consumer feedback becoming the new norm, 
companies need to respond to changes faster than 
ever. How? With real-time visibility into their supply 
chain using beautiful, bite-sized apps for managing 
risk, monitoring KPIs, and tracking shipments - all in the 
cloud at one simple price.

“Supply chain management will never be the same 
- and that’s a good thing.”  Nader Mikhail, CEO of 
Elementum

A MAN ON A MISSION

Drawing upon his experience in supply chain and cloud 
computing, Nader Mikhail saw an opportunity for a 
simple solution to address the complex issues facing 
today’s supply chains. The scope? A global economy 
worth over $70 trillion, of which a third is product. And 
with backing from one of the largest supply chains in 
the world, Elementum is the only pre-integrated mobile 
solution in the market. All customers have to do is 
download an app, log in, and go.

“If your supply chain is not real-time, mobile, and 
connected - I don’t know how you’ll run your supply 
chain in 5 years.”  Mike McNamara, CEO of Flextronics

IT LOOKS AS GOOD AS IT WORKS

Wrapped in a user experience that’s akin to the 
most popular apps today, Elementum offers simple 
and intuitive mobile software that you can actually 
use and understand. See exactly where every part, 
component, and finished good is manufactured, 
supplied, and distributed all over the world. It’s 
really that simple. And under the hood lies a 
platform built from the ground-up using the latest 
in massively scalable big data technologies - like 
flexible schema databases, REST-based APIs, and 
Hadoop.  

“Our quest at Dyson is to design a supply chain as 
efficient, reliable, and innovative as the products 
we deliver to our customers. We believe the 
connectivity, flexibility, and visibility Elementum 
can provide will help us greatly in fulfilling these 
objectives.”  Jim Rowan, COO of Dyson

EXECUTION AT THE SPEED OF INNOVATION

We live in a world where software responds 
to consumer feedback and demand in almost 
instantaneous fashion. Now imagine one where 
any physical product can have that same reaction. 
Innovation would no longer be held hostage to the 
complex and pocket-draining process of today’s 
supply chain systems. Finally, there’s a technology 
that can bring speed and agility at a fraction of 
the cost. And it’s all thanks to supply chain made 
simple.

JOIN THE MOVEMENT

Elementum is hiring for a wide variety of talent 
at its Mountain View headquarters; check out its 
LinkedIn profile for more information.
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EASY Software UK, Europe’s foremost 

supplier of document management solutions, 

has today announced a new EASY Document 

Management Solution contract with 

Fishpools, the South East’s largest quality 

furniture store

The family-run retailer, which has been in 
business since 1899, has been using EASY 
CAPTURE for Purchase Ledger and Sales Order 
related documentation for around three 
months and is already seeing the time saving 
and productivity benefits. 

Alice Norris, Operations Director at Fishpools, 
comments: “We love our new EASY Software 
solution. It was delivered ahead of schedule and 
has been incredibly easy to use right from the 
start. We’ve already scanned in a whole year’s 
worth of paperwork and we’re now working 
back to capture the rest of our archives. EASY 
CAPTURE means we’re gradually getting rid of 
the walls and walls of filing cabinets that took 
up so much space and which made it so time-
consuming to find things. Now we’ve centralised 
all our documentation, it has already reduced 
the amount of time and money spent moving 
documents around. We were using manual 
systems before so the change has been very 
noticeable.”

She continues: “There are a minimum of five 
bits of paper associated with each customer, 
all of which are vital parts of the sales and 
delivery process. We handle around 31,000 
purchase orders a year alone, but there’s also 
sales orders, purchase order acknowledgements, 
supplier delivery notes, customer delivery notes, 
pre-Goods-In schedules, supplier payments, 
container purchase orders and so on. All of 
these documents have to be stored and readily 

accessible 
for many years 
after the original 
transaction for compliance 
and risk avoidance purposes.”

Alice had previously used an 
EASY Software solution in 2008 
at a previous job and had been so 
impressed by how effective and easy 
to use it was that she had no hesitation in 
recommending it when the opportunity arose 
at Fishpools. The new system will replace a 
manual system and will link via web services to 
Fishpool’s ERP system, Swan retail. 

EASY CAPTURE ensures not only automatic 
capturing, indexing and smart sorting of colour 
or black and white hard copy documents, 
but also processes Word and Excel files and 
every other type of electronic documents. 
Using high-performance scanners in batch 
operation, EASY CAPTURE handles production-
level volumes of documents, storing them 
logically in electronic workboxes and topic-
related document stacks. The user then links 
document pages electronically assigning 
documents index terms from which they can 
later be easily retrieved.

The solution was aimed at reducing the paper 
processes carried out at Fishpool’s head office 
and reducing the dependency on using paper 
records to perform operational duties. 

Fishpools is a well-established firm with 62,000 
square feet of retail space, a huge distribution 
centre, around 150 staff and an annual 
turnover of £24 million. 

It is envisaged that in future the EASY solution 
can be expanded to include EASY DOCUMENTS 
so that business processes can be incorporated 
too. This would create improved visibility 
and transparency to some key operational 
processes within the business.ess.
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The need to remember passwords will surely become a thing 
of the past as Facebanx has developed the world’s first ‘log-in’ 
using just your face and voice www.facebanx.com. By using 
your personal biometrics in this way it will not only avert the 
problem of forgotten passwords but also help to prevent ID 
theft and account takeovers from taking place. 

Facebanx’s CEO Matthew Silverstone says: “By simply pointing 
a devices’ camera and taking a selfie and then repeating out loud 
four randomly generated numbers, customers will be able to log 
into their account within seconds. This technology is incredibly 
accurate as it combines two different biometrics into one seamless 
experience.”

One of the first businesses to trial the software is a global 
telecoms company which is freeing its customers from the need 
to remember their passwords and in the process saving tens of 
millions of dollars by reducing call centre costs.

Other trials due later this month include multi-national banks 
who are seeking to improve security by adding Facebanx’s 
voice and face biometrics to customer accounts, reducing the 
scope for criminals to access them. As well as reducing fraud, 
the new Facebanx service can help banks meet demanding 
compliance requirements and provide them with a safeguard 
that customers are in fact who they say they are.

Matthew Silverstone says: “Our product is proving incredibly 
popular to organisations in the banking, gaming, healthcare and 
retail sectors as it provides for the first time a level playing field 
against cybercrime. Now criminals will not be able to use malware 
to simply hack into customer accounts as they won’t be able to 
reproduce a live streamed image speaking out loud randomly 
generated numbers. This is the first time that the customer has 
been handed power back to them to stop account takeovers from 
taking place.”

Facebanx is also a member of the FIDO Alliance (Fast Identity 
Online) which is an organisation of over 100 biometric and 
major hi-tech companies including PayPal, Google and 
MasterCard, with the intention of revolutionizing online 
authentication with the first standards-based and open 
specification for overcoming password dependency. This will 
enable privacy enhancing online authentication that is both 
more secure and easier to use.

View the video at www.vimeo.com/85151170

For further information regarding Facebanx, please visit: www.facebanx.com.

email:  matthew@facebanx.com
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Manufacturers Give Themselves Half Marks in Inspired 
to Make It Study Sponsored by Epicor

Epicor Software Corporation, a global leader in 

business software solutions for manufacturing, 

distribution, retail and services organizations, today 

announced that UK manufacturing success is being 

held back by an Inspiration Gap, according to its 

new study of businesses in the sector - Inspired to 

Make It.

Over 300 senior UK manufacturing executives put 
their company’s Inspiration Rating at 5.7 out of 10 in 
the study - a measure of how encouraged they feel 
about their business and industry’s future prospects. 
Most recognize that dramatic change in the sector is 
needed for survival.

Only 6% of respondents rated themselves as ‘highly 
inspired’ and approximately 1 in 10 said they were not 
inspired at all. There are green shoots however, with 
the average Inspiration Rating rising 0.65% in the past 
18 months and 50% of respondents claiming they feel 
more inspired than they did back in 2011.

A struggling survivor is how 37% termed the future of 
UK manufacturing, with another 34% saying it would 
become a niche player. In comparison only 26% see 
market leadership or global leadership on the cards in 
the future and approximately 1 in 3 respondents think 
it has already lost this mantle. Of those that do think 
the UK is still a leader only 15% see this continuing.

The sector’s ability to change is viewed as critical 
to manufacturing’s future success by 98% of 
respondents, with 62% saying the industry must 
be ready to adapt significantly or even completely. 
Innovation is part of future success too; 57% say that 
manufacturers must be highly innovative, compared 
to 6% who think innovation is of low importance. 
And aside from improving pay and conditions of 
employment, technology innovation is thought 
most likely to improve levels of inspiration. Pace 
of technology change is also considered the most 
important external influence on the performance of 
businesses in the sector.

72% of respondents say price competition is holding 
UK manufacturing back globally - this being the 
most common obstacle to success, followed by the 
Government’s policy and strategy and then the 
attitude of people in the sector, cited by 50% and 
48% respectively. UK product quality and customer 
experience is seen as most important in helping the 

UK maintain a strong position, according to 76%. 
This chimes with a recent IDC Manufacturing Insights 
white paper which states that manufacturers must 
work on customer experience rather than price 
competition to succeed and thrive.

Encouragingly the sector is keen to lead the 
charge for change required to improve its fortunes; 
respondents most frequently cite manufacturing 
companies themselves, rather than customer 
demand, the government, the EU or industry 
bodies and lobbyists as the driving force behind 
improvement. 

Fortunately young manufacturing executives show a 
high level of inspiration and willingness to drive the 
sector forward. Ross Meikle, Continuous Improvement 
Engineer at Hayward Tyler and Winner of the 2013 
Young Manufacturer of the year award, comments, 
“I would put how inspired I feel about working in the 
manufacturing sector at ten out of ten. The UK still has 
an excellent manufacturing base and training ground. 
I’ve been able to see the results of how something I have 
done has helped the business and had a real impact. 
There’s such a variety of roles in manufacturing and you 
can be in charge of carving out your own career.”

“UK manufacturers definitely have a challenge on 
their hands and the Inspiration Gap they’re feeling will 
need to be bridged if they are to achieve future success, 
carving out a strong position in the global market,” said 
Steve Winder, vice president of manufacturing for Epicor. 
“It’s compelling that almost all participants of the study 
are frank about change being inevitable and many 
recognise that they must be the drivers of this, through 
innovation, technology and talent. This attitude, along 
with the gradual increase in inspiration levels since 
the heart of recession, indicates that the wheels are in 
motion.”

The Inspired to Make It study was conducted by 
Redshift Research on behalf of Epicor in late 2013. 
302 senior executives in a cross section of UK 
manufacturing sector businesses completed the 
survey.

Follow Epicor on Twitter @Epicor, @EpicorUK, @EpicorRU,  
@EpicorEMEA, @EpicorANZ, @EpicorLAC, @Epicor_Retail,  
@Epicor_DIST, @EpicorPrcs_MFG and Facebook.
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Local Motors, Inc. have announced that AMT, the 

Association For Manufacturing Technology, will 

be the first customer for its previously announced 

3D-printed production vehicle. Local Motors will 

build and deliver the first direct digital manufactured 

vehicle at IMTS - the International Manufacturing 

Technology Show 2014 in Chicago, Illinois, September 

8-13, 2014. Designed by the company’s global 

community and built using the material science and 

advanced manufacturing techniques available at 

the Manufacturing Demonstration Facility (MDF) at 

Oak Ridge National Laboratory (ORNL), Local Motors 

will produce an electric vehicle purpose-built for the 

urban transportation needs of Chicago.

“Local Motors is undeniably the first disruptive entrant into 
the U.S. automotive industry in decades”

IMTS, the largest and longest running manufacturing 
technology trade show in the United States, is held 
every two years at the McCormick Place Exhibition 
Center in Chicago. At IMTS 2012, Local Motors built their 
flagship Rally Fighter from the ground up in 5 days over 
the course of the 6-day show. This year, AMT and Local 
Motors have partnered to demonstrate how sustainable 
green technologies, utilizing advanced manufacturing 
techniques that are both additive and subtractive, can 
deliver stronger, safer, faster, more efficient vehicles.

“IMTS is the perfect venue on which to showcase the next 
evolution of Local Motors’ World of Vehicle Innovations,“ 
said Local Motors CEO Jay Rogers. “To deliver the first 
co-created, locally relevant, 3D-printed vehicle on an 
international stage dedicated to celebrating cutting-edge 
manufacturing technology is powerful reinforcement 
of our commitment to driving the Third Industrial 
Revolution.”

“Local Motors is undeniably the first disruptive entrant 
into the U.S. automotive industry in decades,” said Bonnie 
Gurney, Director - Communications for AMT. “The 
innovations they are driving in the design, manufacture 
and sale of vehicles has been empowering individual 
innovators since 2007. Partnering with them to deliver 

safer, more functional, lightweight and efficient vehicles 
via new, innovative manufacturing technologies is 
core to our commitment to bring global technology 
advancements to the local level.”

The finished vehicle will be used as an example of 
how sustainable green technologies can reduce 
life-cycle energy and greenhouse gas emissions, 
lower production cost, and create new products and 
opportunities for high paying jobs.

About Local Motors, Inc.

Local Motors co-creates vehicles and related components with 
a global community of designers, engineers, fabricators and 
enthusiasts. Local Motors has pioneered the online design 
and hardware co-creation market by making available low-
cost professional tools, efficient small-scale manufacturing 
capabilities, and go-to-market strategies that empower 
hobbyist innovators and Original Equipment Manufacturers 
(OEMs) alike. Visit localmotors.com today to design, engineer 
and purchase your next vehicle innovation.

About AMT – The Association For Manufacturing Technology

Founded in 1902 as the National Machine Tool Builders’ 
Association, AMT supports and promotes the U.S. 
manufacturing technology industry. The association 
provides U.S. builders of manufacturing systems with the 
latest information on technical developments, trade and 
marketing opportunities, and economic issues. It also 
gathers and disseminates information about world markets, 
promotes its members’ products in those markets, and acts 
as a representative on manufacturing technology matters to 
governments and trade organizations throughout the world. 
AMTonline.org.

About IMTS - International Manufacturing Technology Show

The largest and longest running manufacturing technology 
trade show in the United States is held every other year at 
McCormick Place in Chicago, Ill. IMTS 2014 will run September 
8-13. IMTS is ranked among the largest trade shows in the 
world. Recognized as one of the world’s preeminent stages 
for introducing and selling manufacturing equipment 
and technology, IMTS attracts more than 100,000 visitors 
from every level of industry and more than 112 countries. 
IMTS is owned and managed by AMT - The Association For 
Manufacturing Technology. www.IMTS.com
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Elite Sales and Solutions Firm Expands Its Management Team to 

Provide Broader Offerings to Clients.

When Jett McCandless founded CarrierDirect in 2011, his vision was to 
build a team of exceptional talent to carve out an entirely new category 
in logistics. Since that time, CarrierDirect has become known for its 
unique approach to supporting companies in the freight industry 
with best in class services to help them grow and become stronger 
enterprises. To support CarrierDirect’s continued growth, the firm has 
announced that McCandless will be transitioning from President to 
CEO and Joel Clum from Executive Vice President to President.

“CarrierDirect’s growth has been tremendously exciting to be part of and 
we’re looking forward to even bigger things to come”

The move will allow the firm to better service the company’s quickly 
growing customer base and suite of offerings, growing off the 
foundation they’ve built after an outstanding year in 2013. The firm 
is well poised to use their momentum to build new partnerships, 
enhance their service offerings, and increase revenue and hiring, 
ultimately doubling in size over the next year.

“CarrierDirect’s growth has been tremendously exciting to be part of and 
we’re looking forward to even bigger things to come,” said Joel Clum, 
President of CarrierDirect. “Our client list has grown considerably and 
we have been fortunate to work with them on the strategic initiatives 
most core to their businesses. We have built an extremely bright team and 
expect to expand our group with more talented individuals this year who 
will bring even greater value to our clients.”

Some of the areas CarrierDirect expects to see the biggest areas of 
growth in 2014 include:

Carrier Marketing Services: Expanded number of carriers that the 
company supports to offer their services to third-party logistics 
companies (3PLs)

Carrier Pricing Technology: Development of innovative tools to 
build LTL pricing around true costs of carriers for complex intra-
regional and national networks

International Logistics Services: Expanded international offerings 
for more modes and additional countries for 3PLs

Management Consulting Solutions: Broadened set of solutions to 
offer to executives at transport and logistics companies on organic 
and inorganic growth, operational efficiency and new capability 
development

Yield Management Technology: Integration with TMS platforms 
of smart tools designed to optimise yield on transactional 
business for logistics providers

For more information on CarrierDirect, please visit  
http://carrierdirect.co/
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‘Angry Nerds’ 

Brits infuriated by business speak, tormented by 

techno babble blur Group urges the use of easy-to-

understand language.

The man and woman in the street are fed up with 
blue sky thinking outside the box, and feel that 
running it up the flagpole will not result in anything 
cutting edge.

Moving forward, this cutting edge paradigm is 
unlikely to be actioned or benefit from a roadmap.

In a survey of the most hated business phrases, 
conducted by blur Group - the company reinventing 

commerce at blurGroup.com - Brits made their 
feelings clear: and red-flagged the worst offenders.

When it comes to technology phrases, terms such 
as ‘deployment’, ‘portal’ and ‘elasticity’ are widely 
understood - if not liked - but people are still cloudy 
about cloud computing; 20% of us don’t fully 
understand what it means.

And even under anonymous survey conditions, 
respondents were so keen to display a working 
knowledge of tech that many claimed to know about 
‘zoomblogging’, a made-up phrase. Asked to provide 
specifics, 60% of those surveyed admitted they did 
not know the actual meaning of the word.

Hearteningly, 75% said that they would ask during a 
conversation if they were unclear on a specific term, 
10% said they would smile, nod and look the term up 
later, and only 7% said they would feel stupid.

blur CEO Philip Letts believes that the integration of 
tech language is positive as long as terminology can 
be demystified by the industry.

“If one fifth of Brits aren’t fully sure of what the cloud is, 
it’s little wonder that the b2b sector is taking significant 
time to embrace the possibilities of today’s technology 
and innovation,” he says.

“The only way to tackle that head on is to help 
customers feel comfortable with learning and 
experiencing cloud-based applications, like the tens 
of thousands of customers buying and selling services 
through blur Group’s own platform do everyday.

“Our latest platform launch, blur 4.0 will be improved 
through customer feedback, and will continue to evolve 
as more are invited from the outside world to help us 
understand their needs better. It’s the way that every 
tech company should be working - to use a little jargon 
of our own, it ‘levels the playing field’ for those keen to 
embrace tech, whatever their company size.”

Check out the new blur platform for buying business 
services: blurgroup.com or by going directly to 
preview.blurgroup.com. There’s a tab on the right  
to submit feedback.
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Bill Pugsley is a leading authority on electronic 

trading and ecommerce of more than 30 years 

standing. An EDI entrepreneur, Bill was one of 

the early architects of international EDI standards 

developed under the auspices of the United 

Nations.

With the recent publication of the EU cross border 
procurement regulations, the time has come to 
analyse the proposals and identify exactly what the 
aims are, as well as whether the actions set out are 
likely to meet them.

The EU Commission estimates that the adoption of 
e-invoicing in public procurement across the EU could 
generate savings of up to €2.3 billion, with the new 
Directive now paving the way for the development of 
a new European standard for electronic invoicing. 

In my opinion, the Directive fails to address key issues, 
without which it will be impossible to achieve real 
financial and environmental gains for Europe and the 
business community that serves it.

Whilst I would always welcome all efforts to 
encourage the use of e-invoicing, in my view this 
Directive just scratches the surface and leaves 
many unanswered questions. My fear is that it will 
actually serve to delay the full economic benefits of 
e-invoicing, which would make €2.3 billion look like 
small change.

Standard already exists.

Why do we need a new European standard for 
electronic invoicing, which may take years to develop, 
when the existing GS1 (Global Standard One) system 
of standards have been working successfully since the 
late 1970’s and is the most widely used supply chain 
standards system in the world?

Implementation of GS1 standards provides a world-
wide solution for trading in over 100 countries - not 
just those in the EU.

Most importantly, these proposals omit the most 
critical piece of the jigsaw, the one that unlocks the 
real savings and efficiencies. Sending and receiving 
invoices electronically is all very well, but it ignores 
the most crucial part of the trading cycle - the 
assessment of whether the invoice is for the goods 

ordered and received, and that the price on the 
invoice matches the agreed price for the goods. 

What is lacking in the European initiative is the 
‘perfect order’, where goods are ordered, delivered 
and invoiced with the only human interaction 
being the picking, packing and delivery of the items 
ordered. Sending an invoice electronically without 
automated reconciliation against order and price 
merely gets it to the recipient faster. There is no 
certainty that it is correct!

Only with automated, end-to-end exchange of 
transactions, with price matching as part of the 
process, can the invoice be passed for payment. 
The ability to automatically validate invoices is now 
available in the marketplace, by my company, Atlas 
Products International, as well as others. Without the 
inclusion of this standard feature, there will still be 
a need for large teams to carry out manual checks, 
one by one - the very same slow and labour intensive 
process the EU is trying to eliminate. 

This seems to me to miss the point entirely.  
On its own, e-invoicing is just not enough!
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Manufacturing Connector Lisa Anderson conducts 

research study to measure the impact Amazon has 

on service standards and how manufacturers and 

distributors should prioritize offerings.

Lisa Anderson, president of LMA Consulting Group and a 
supply chain management expert, reports that over two-
thirds of manufacturers and distributors participating in 
her service gaps research study have reported having to 
respond to the elevated service standards established by 
companies like Amazon. Anderson, who recently helped 
manufacturers and distributors better understand 
workforce skills gaps and the impact on their operations, 
has initiated a research project to study the effect 
Amazon and mega distributors like them have had on 
customer expectations and service standards that are 
quickly becoming the benchmark with which customers 
and consumers measure company value and whether 
they will do business with that company. 

The Amazon Effect study, conducted by Anderson 
and her firm, LMA Consulting Group, is designed 
to understand the gap between customer service 
expectations and the standards set by Amazon, 
the realities of global competition, supply chain 
missteps, and inadequate systems including customer 
management (CMS) and e-commerce systems. 
Ultimately, Anderson wants to provide data to 
manufacturers and distributors to pinpoint problem 
areas and identify opportunities where immediate 
results can be achieved through improvement.

“Part of our commitment to our clients and the industry 
is to provide value-added research and associated 
recommendations for improvements to stay competitive,” 
explains Anderson. “Following our emerging trend Skills 
Gap research we performed late last year, we wanted 
to turn our eagle eye attention on service opportunities 
which will not only provide a dramatic ROI (return on 
investment) for our clients’ businesses but will also position 
them for increased customer collaboration and growth. It 
has become apparent that those businesses that leverage 
the Amazon Effect strategies will grow and expand their 
businesses while creating customer loyalty with their 
existing customers.”

Capitalising on her 25 years of experience advising 
manufacturers and distributors on supply chain, 
operations, ERP and SIOP, Anderson continually provides 

data that helps manufacturers and distributors focus in 
on which people, process and system improvements 
are essential to preparing their supply chains to create a 
sustainable advantage.

“Data alone is useless; instead, my focus is to draw 
meaningful conclusions for my clients and manufacturers,” 
says Anderson. “This time, I plan on releasing the report 
along with an informative webinar in August. I found that 
many manufacturers and distributors still had questions 
on how they needed to respond to the data and how 
to prioritise subsequent action. I think the webinar will 
provide an excellent opportunity to not only discuss the 
survey results, but also the top action items manufacturers 
and distributors should take.”

The complete Amazon Effect Service Gap report will be 
available in August. To automatically receive the free 
report when it is available, register here. To attend the 
complimentary webinar to learn more about the results 
and ask questions, sign-up here.

For information about Lisa Anderson, go to  
http://www.lma-consultinggroup.com

About Lisa Anderson

Lisa Anderson, President of LMA Consulting Group, Inc. is a leading 
expert in bridging the gap between supply chain strategy and 
execution to dramatically improve service levels, accelerate cash 
flow, and maximise profits. She was ranked 16 most influential 
in supply chain by SAP and is known as “The Manufacturing 
Connector” as she connects the people, processes, and systems 
to align them with strategy and the end-to-end supply chain. 
With a keen focus on elevating business performance, Lisa is 
passionate about not only synthesizing strategic priorities that will 
deliver business results but also in designing an implementation 
approach that delivers rapid results.

A sought-after writer and speaker, Lisa has spoken at the Global 
Supply Chain & Logistics Summit, the APICS International 
Conference and as a visiting lecturer at the University of Southern 
California’s Entrepreneurial Program. Lisa is the author of “Leverage 
Social Networks to Drive Business Results,” has published hundreds 
of articles and has been quoted in the media including The Wall 
Street Journal, ABC News and Industry Week.

With a blend of management, finance and operations, Lisa 
received her MBA with an emphasis in Finance from California 
State University Fullerton and her BSBA with an emphasis in 
Operations Management from the University of North Carolina at 
Chapel Hill.
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APICS Foundation Finds Improving Visibility and 

Integration of Re-manufacturing Essential to Efficient, 

Sustainable Supply Chain Operations

UPS®, a global logistics provider and leading advocate for 
global trade.

New research from APICS Foundation, a non-profit 
organisation that advances supply chain and operations 
management innovation through research, publications, 
education and talent development, finds re-manufacturing 
serves a broad array of strategic interests for companies, 
provides considerable career advancement potential for 
individuals and has become instrumental in furthering 
sustainability initiatives.

“Examining Re-manufacturing in Supply Chain and 
Operations Management.”

Re-manufacturing, defined as the process of restoring 
used or worn products to like-new condition, is an area 
of growing opportunity for supply chain and operations 

management professionals. Previously segmented to 
specific areas of the B2C supply chain, like customer 
service, re-manufacturing has established a place in 
both B2C and B2B supply chain models and is expanding 
significantly as additional markets accept and trust the ‘as 
good as new’ concept.

“Re-manufacturing provides obvious benefit for the forward 
progress of sustainable supply chain initiatives” said Sharon 
Rice, executive director, APICS Foundation.

“Supply chain professionals are eager for more information 
about this quickly evolving area because, as our survey has 
shown, more than 50% of survey respondents felt it was 
important for supply chain and operations management 
professionals to have at least some familiarity with re-
manufacturing as they expect a growing demand for re-
manufactured goods.”

Three key findings arose through the surveys that further 
identify the current perception of re-manufacturing and 
distinguish how professionals anticipate its future industry 
benefit:

Re-manufacturing drives sustainability - 68% of 
respondents felt that sustainability was the primary 
advantage associated with re-manufacturing, and 
41% already consider it a formal component of their 
organisation’s sustainability policies.
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Re-manufacturing provides vast organisational 

benefits - While 59% of respondents noted the 
additional complexity re-manufacturing brought to 
reverse supply chains, the process was commended 
for the additional benefit it brings to an organisation: 
increases customer satisfaction (66%), enhances 
product and organisational value chain (47%), 
and reduces production costs in relation to new 
manufacturing (46%).

Re-manufacturing adds career versatility -  
Re-manufacturing requires new skills in forecasting, 
planning, and inventory management. With these 
skills, a supply chain and operations management 
professional can better identify potential for 
opportunity and innovation in forward and reverse 
supply chains.

These findings are part of the APICS Foundation’s recent 
report  ‘Examining Re-manufacturing in Supply Chain 
and Operations Management.’  To gather information for 
this report, the APICS Foundation surveyed supply chain 
and operations management practitioners in 2013 in 
response to a growing interest in re-manufacturing and 
requests for more research. 

For more information or to download the report, visit 
www.apics.org/remanufacturing

About APICS and APICS Foundation

APICS is the leading professional association for supply 
chain and operations management and the premier 
provider of research, education and certification 
programs that elevate end-to-end supply chain 
excellence, innovation and resilience. APICS Certified 
in Production and Inventory Management (CPIM) 
and APICS Certified Supply Chain Professional (CSCP) 
designations set the industry standard. With over 
37,000 members and more than 250 international 
partners, APICS is transforming the way people do 
business, drive growth and reach global customers.

APICS Foundation, the research arm of APICS, 
advances supply chain and operations management 
innovation through research, educational programs 
and workforce development. Business leaders, 
academia and global enterprises gain valuable 
insights, information and actionable data through 
the foundation’s unrivaled supply chain network and 
resources.

For more information visit www.apics.org, join the 
APICS LinkedIn group at apics.org/linkedin, and follow 
APICS on Twitter at twitter.com/APICS.

Contacts

INK, Blair Poloskey, tel: 512-382-8983,  
email: blair@ink-pr.com or

APICS Jane Pearson, tel: 773-867-1835

Director, Global Communications,  
email: jpearson@apics.org
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TomTom (TOM2) have launched an open developer 

portal for TomTom Bridge enabling the easy 

integration of business applications with TomTom 

technologies. AppCarousel and Page Up are the 

first partners to develop solutions.

“We believe that every business on the move should 
be able to harness the power of our technology to 
work more efficiently and bring exciting new services. 
Now this new developer platform makes it easier 
to integrate business applications with TomTom 
technologies.”

The new portal gives developers, integrators and 
value added partners an open platform to 
build business apps. Developers will get 
access to Software Developer Kits*, 
including tips on how to best use 
this flexible platform.

“TomTom Bridge opens up a 
world of possibilities for every 
business that runs a fleet 
of vehicles” says Corinne 
Vigreux, Managing Director 
at TomTom. “We believe that 
every business on the move 
should be able to harness the 
power of our technology to 
work more efficiently and bring 
exciting new services. Now this 
new developer platform makes 
it easier to integrate business 
applications with TomTom 
technologies.”

AppCarousel provides TomTom a fully 
customisable app store for businesses to 
match their choice of apps, branding and 
features. Page Up is enabling a series of mobile 
solutions with Near Field Communication and bar 
code scanner, digital signature app and connection 
to a Bluetooth printer.

The developer portal also offers detailed information 
on Application Programming Interface, a document 
library, case studies and links to TomTom content 
downloads.

TomTom Bridge is currently available for 
developers**.

* the SDK and API also works with TomTom Telematics 
devices, the forthcoming PRO 8270 and PRO 8275 driver 
terminals - the WEBFLEET-enabled TomTom Bridge 
versions. A dedicated PRO.connect SDK, which allows 
business applications to be hosted on the device, will later 
be unveiled.

** Pre order special offer is valid until 31st of July: more 
information with local distributor to get a special developer 
price. Maximum of 2 premium connected device per 
developer at €499 instead of €599 excluding VAT.

For more information about the portal go to  
http://developer.tomtom.com/products/bridge and to see 
TomTom Bridge in action, visit www.tomtom.com/bridge

To contact us, please email info.bridge@tomtom.com
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Ford and H.J. Heinz Company explore the use of 

tomato fiber to develop a more sustainable  

bio-plastic material for vehicles

Ford researchers are testing the material’s 

durability for potential use in vehicle wiring 

brackets and storage bins

Success in developing a new more sustainable 

composite could reduce the use of 

petrochemicals in manufacturing and 

reduce the impact of vehicles on the 

environment

It might seem that tomatoes and cars 
have nothing in common. But researchers 
at Ford Motor Company and H.J. Heinz 
Company see the possibility of an 
innovative union.

Researchers at Ford and Heinz are investigating 
the use of tomato fibers in developing sustainable, 
composite materials for use in vehicle manufacturing. 
Specifically, dried tomato skins could become the wiring 
brackets in a Ford vehicle or the storage bin a Ford 
customer uses to hold coins and other small objects.

“We are exploring whether this food processing byproduct 
makes sense for an automotive application” said Ellen Lee, 
plastics research technical specialist for Ford. “Our goal 
is to develop a strong, lightweight material that meets our 
vehicle requirements, while at the same time reducing our 
overall environmental impact.”

Nearly two years ago, Ford began collaborating with 
Heinz, The Coca-Cola Company, Nike Inc. and Procter 
& Gamble to accelerate development of a 100 percent 
plant-based plastic to be used to make everything from 
fabric to packaging and with a lower environmental 
impact than petroleum-based packaging materials 
currently in use.

At Heinz, researchers were looking for innovative ways to 
recycle and repurpose peels, stems and seeds from the 
more than two million tons of tomatoes the company 
uses annually to produce its best-selling product: Heinz 
Ketchup. Leaders at Heinz turned to Ford.

“We are delighted that the technology has been validated” 
said Vidhu Nagpal, associate director, packaging R&D for 
Heinz. “Although we are in the very early stages of research, 
and many questions remain, we are excited about the 
possibilities this could produce for both Heinz and Ford, and 
the advancement of sustainable 100% plant-based plastics.”

Ford’s commitment to reduce, reuse and recycle is part of 
the company’s global sustainability strategy to lessen its 
environmental footprint while accelerating development 
of fuel-efficient vehicle technology worldwide. In recent 
years, Ford has increased its use of recycled nonmetal 
and bio-based materials. With cellulose fiber-reinforced 
console components and rice hull-filled electrical cowl 
brackets introduced in the last year, Ford’s bio-based 
portfolio now includes eight materials in production. 
Other examples are coconut-based composite materials, 
recycled cotton material for carpeting and seat fabrics, 
and soy foam seat cushions and head restraints.

About Ford Motor Company

Ford Motor Company, a global automotive industry 
leader based in Dearborn, Mich., manufactures or 

distributes automobiles across six continents. 
With about 183,000 employees and 65 plants 
worldwide, the company’s automotive brands 
include Ford and Lincoln. The company 
provides financial services through 

Ford Motor Credit Company. For more 
information regarding Ford and its 

products worldwide, please visit  
http://corporate.ford.com.

About H.J. Heinz Company

H.J. Heinz Company, offering ‘Good Food Every 
Day’™ is one of the world’s leading marketers and 
producers of healthy, convenient and affordable 
foods specializing in ketchup, sauces, meals, soups, 
snacks and infant nutrition. Heinz provides superior 
quality, taste and nutrition for all eating occasions 
whether in the home, restaurants, the office or “on-the-
go.” Heinz is a global family of leading branded products, 
including Heinz® Ketchup, sauces, soups, beans, pasta 
and infant foods (representing over one third of Heinz’s 
total sales), Ore-Ida® potato products, Weight Watchers® 
Smart Ones® entrees, T.G.I. Friday’s® snacks, and Plasmon 
infant nutrition. Heinz is famous for its iconic brands on 
six continents, showcased by Heinz® Ketchup, The World’s 
Favorite Ketchup®.

For news releases, related materials and high-resolution 
photos and video, visit  
www.media.ford.com.

Image source: https://media.ford.com/content/fordmedia/fna/us/en/
news/2014/06/10/ford-and-heinz-collaborate-on-sustainable-materials-for-
vehicles.pdf
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Rapid growth in its global infrastructure business 

has led instant highway firm Global Road 

Technology (GRT) to open its new manufacturing 

hub in Yatala, Queensland.

This new International headquarters will service the 
demands of the company’s global infrastructure 
projects that the group is rolling out in countries 
such as Indonesia, Brazil, the United States and 
India, as well as ongoing work within Australia. 
GRT Managing Director Ben Skinner said that 
the selection of the new site was due to both the 
logistical and commercial considerations of the 
business.
“GRT’s new global hub will allow us to grow scale for 
our manufacturing operations while also providing us 
a centralised base for our logistical and commercial 
needs, to meet growing global demand for our 
products and services,” said Mr Skinner.

“This site ticks all of the boxes for us by providing us the 
opportunity to boost production of our polymer dust 
suppression and road stabilization material, while 
also giving us proximity to the Port of Brisbane for 
shipping purposes and space to fit our rapidly growing 
workforce.
“As our operations now span South America, South 
East Asia, North America and India it became 
important for us to create a ‘global HQ’ to meet the 
demand for our services from our global roster of 
clients and partners.”
Ray White Commercial, Queensland Director, Sales 
& Leasing Mr. Paul Horsburgh worked closely with 
GRT over a number of months to identify sites that 
would meet the logistical and business needs of the 
firm.
“With a site area of 9340sqm, 15 Union Circuit, Yatala 
meets the client brief perfectly, as the site provides a 
growing infrastructure and manufacturing business 
the capacity to grow,” Mr Horsburgh said.

“The site was leased at $365,000p.a. net plus outgoings 
and the lease is for a six-year term a significant 
industrial lease in the Yatala area which is enjoying a 
recent resurgence in leasing activity.
“This site is well-suited for the tenant in that they 
can house their commercial and manufacturing 
operations in one location due to its scale 466sqm of 
office, 1915sqm of high-end fully ducted warehouse, 
260sqm of workshop and wash bay area and 
43,400sqm of concreted hardstand area.”
GRT is providing industry and government solutions 
in Australia and internationally by working with 
major companies across the mining, oil and gas 
sectors with its cost-effective and environmentally 
friendly road building technology. 
Global Road Technology is an international 
company that provides revolutionary solutions to 
create better and safer roads for people, industry 
and communities. 
GRT technology and products solve road 
stabilisation and dust control problems for all 
types of roads from major highways and freeways 
to haulage, industrial and rural roads, tarmacs, 
hardstand areas and water repellent pavements. 
GRT’s technology can be applied into clay, silt, sand 
and gravel materials to create instant, safer, and 
sustainable infrastructure.
Visit www.globalroadtechnology.com for further 
information about the company and its products.

Global Road Technology (PRNewsFoto/Global Road Technology)
Source: Global Road Technology
Photo: http://photos.prnewswire.com/prnh/20140602/93308

GRT Road Stabilisation and Dust Suppression Products  
(PRNewsFoto/Global Road Technology)  Source: Global Road Technology
Photo: http://photos.prnewswire.com/prnh/20140602/93307
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Simple and effective system improves process 

flow while eliminating waste for successful Six 

Sigma and Lean Manufacturing management.

A simple, yet highly effective visual tracking 
system to improve process flow is now available 
for companies that embrace or seek to deploy Six 
Sigma and Lean Manufacturing: The StoreSMART 
Visual Management and Control Board system, 
employed in such major manufacturing plants as 
Coca Cola, Dupont, Ford, and Anheuser-Busch, 
can be customized for virtually any setting. Touted 
in a case study in David Mann’s international 
bestseller, Creating a Lean Culture: Tools to Sustain 
Lean Conversions, this elegantly simple visual 
tracking system of clear plastic holders devised by 
StoreSMART solved a thorny production problem 
that “a slick computer system” was unable to. 
Shango Robinson, Lean Manager at SCHOTT 
North America’s Lebanon, PA location can attest to 
the ease and efficiency of the StoreSMART Visual 
Management and Control Boards. Robinson uses 
StoreSMART magnetic closure organizers and 
magnetic rigid holders to post information on 
communication boards throughout his facility. The 
company, which manufactures pharmaceutical 
packaging materials such as vials and syringes, 
uses five boards to provide information in 
the following areas: administration, vials 
production, vials packaging, quality control, and 
maintenance. Says Robinson, “StoreSMART 
products allow SCHOTT to post information 
easily by simply sliding sheets in and out 
of the given sleeves. Other advantages 
include the transparent plastic sleeves, 
which offer a convenient way for 
employees to write notes with dry 
erase markers. In addition, the 
magnetic backs make it easier to 
change the arrangement on a board 
depending on what the specific 
situation demands.”
The StoreSMART Visual 
Management and Control Boards 
system consists of heavy-gauge, 
color-coded file jackets with crystal 
clear fronts. Magnetic, adhesive, or 
Velcro backings enable pockets to be 
quickly affixed, arranged, and rearranged 
on manufacturing whiteboards as Visual 
Management and Control Boards necessary. 

Sealed on two or three sides, plastic pockets 
protect important documents and permit easy 
insertion and removal of printed materials as 
necessary. The system is ideal for Six Sigma, 
Lean Manufacturing, 5S, warehouses, office 
environments and classrooms. 
Says Reenie Feingold, founder and CEO of 
StoreSMART, “With over 10,000 sizes, many styles, 
colors, and other options, we can make a product 
to fit your needs. If you don’t see it, contact us and 
we’ll help you design it!” 
To obtain free samples for review by your 
publication, contact Email or call 800 424 1011 
ext 9208. See StoreSMART.com/Press for high-
resolution publication images.
StoreSMART.com has been bringing quality 
products and services for storage, organization, 
display, filing, and distribution since 1971. The 
StoreSMART catalog is brimming with new 
products for every application to help you stay 
and get organized. 
For more information, visit StoreSMART.com  
or call 800 424 1011 or 585 424 5300.
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Chicago Facility Aims to be First LEED Platinum Certified 
Factory in Consumer Packaged Goods Industry

Officials from Method joined Chicago Mayor 

Rahm Emanuel to unveil designs for Method’s 

first manufacturing facility, located in the Pullman 

neighborhood of Chicago’s south side. Method is building 

an advanced facility with the goal of being the world’s 

first and only LEED Platinum certified manufacturing 

plant in its industry. Designed by William McDonough 

+ Partners, the plant features include a refurbished 

wind turbine, solar panel installations, large amounts 

of natural light throughout the factory, and native land 

renewal across 22 acres.

“We aim to show that sustainable business is better business 
by creating an advanced, flexible and cost-effective facility 
that will fuel both the growth of our business and the renewal 
of the Pullman area.”

“Building our world-class factory is an important evolution 
in our company’s growth and we hope it serves as a model 
of what manufacturing and urban revitalization looks like 
in the 21st century,” said Drew Fraser, CEO of Method. “We 
aim to show that sustainable business is better business by 

creating an advanced, flexible and cost-effective facility that 
will fuel both the growth of our business and the renewal of 
the Pullman area.”

The new space will bring close to 100 manufacturing jobs 
to Chicago and Method plans to recruit Pullman residents 
in the hiring process for the plant’s workforce. Method 
has hired Chicago-based Summit Design + Build as its 
general contractor, known for its experience working with 
sustainably advanced facilities.

“The City of Chicago continues to attract companies looking 
to access our highly skilled workforce, transportation system 
and diverse business climate,” said Mayor Emanuel. “Method 
choosing to build their state-of the-art manufacturing 
facility in Chicago’s historic Pullman neighborhood is a major 
economic investment for the south side of the City. Method has 
made a significant commitment to corporate responsibility 
and sustainability and I am proud they will open their doors in 
Chicago.”

Attracting and retaining manufacturing jobs is a key 
component of Chicago’s economic development plan, the 
Plan for Economic Growth and Jobs, produced by World 
Business Chicago at the mayor’s request. Promoting green 
jobs in Chicago neighborhoods is also a key focus of the 
plan. Method is building an advanced facility with the goal 
of being the world’s first and only LEED Platinum certified 
manufacturing plant in its industry. Method’s choice 
demonstrates the City of Chicago continues to be the ideal 
choice for cutting-edge companies.

Partnering with William McDonough + Partners, Method 
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is selecting materials certified by the Cradle-to-Cradle 
Certified Program and sustainably advanced features 
for both outside and inside the plant. A refurbished 230 
foot wind turbine will generate a significant portion of 
the plant’s energy. The turbine, combined with the solar 
energy from solar panels in the parking lot and on the 
building, will provide approximately half of the facility’s 
annual electrical needs. Method also plans to have a 
functional roof with urban agriculture to benefit the local 
community.

According to architect and sustainability leader, William 
McDonough, “Method’s new manufacturing home is a 
clean home - using clean energy, water and materials to 
create innovative household products. The manifestation of 
‘industrial hygiene’ at this scale is beneficial to communities; 
it provides healthy jobs and is embodied by a facility that is a 
delightful neighbor. Entrepreneurial companies like Method 
are modeling a new, clean industrial model for our country. 
It’s a genuine pleasure to work with them.”

Five of the 22 acres Method occupies will house buildings 
while the remaining acreage will remain as greenery 
that Method maintains. A sidewalk will be built around 
the facility, instead of a fence, and only native trees and 
perennials will be planted throughout the area using 
non-irrigated, sustainable landscaping. The tree selection 
for planting is based off the natural pre-settlement 
oak-hickory savannah that once inhabited the Pullman 
area and will provide array of brilliant fall color. Method 
is looking into using some of the land for a community 
garden as part of its local integration efforts.

Method’s high design aesthetic and bright colors will be 
incorporated into the exterior of the facility with unique 
flower patterns etched into the concrete walls and bottle 
shapes surrounding the windows.

“We have built Method to be the business of tomorrow, 
aligning our interest as a business with the interest of society 
and the environment so that the bigger we get, the more 
good we do,” said Adam Lowry, co-founder and chief-
greenskeeper of Method. “Our plant is the next step in this 
journey and we’re incredibly grateful to the City of Chicago 
and State of Illinois for their partnership and support in 
bringing this vision to life.”

Method’s U.S. factory will open in early 2015 and the 
facility will include the manufacturing and bottling of 
formulas for both Method and its sister eco-cleaning 
brand, Ecover, as well as an on-site distribution center.

About Method

Founded in 2000, Method is the pioneer of premium 
planet-friendly and design-driven home, fabric and 
personal care products. Formulated with naturally derived, 
biodegradable ingredients, Method cleaners put the 
hurt on dirt without doing harm to people, creatures or 
the planet. Today, Method can be found in more than 
40,000 retail locations throughout North America, Europe, 
Australia and Asia. Major national retailers include Target, 
Lowe’s Home Improvement Centers and Kroger. Method is 
a privately held company headquartered in San Francisco, 
Calif. For more information, visit methodhome.com
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LEARNING 
HUB

www.dlcandtraining.co.uk



The DLC Learning Conference - held in conjunction with Adult Learners Week and 

supported by the Institute of Supply Chain Management - was a wonderful success!

Delegates to the event had an opportunity to network, take part in presentations, hear 

guest speakers and enjoy the day.

Nic Preston from Sfedi Awards captured the attention of the delegates with a vibrant 
presentation focussing on ‘The Entrepreneurial Spirit’ in everyone.  Asking attendees 
to identify whether they are intuitive, independent, resourceful, innovative, enjoy 
networking and building relationships. He began the thought process and opened up the 
idea that they may indeed have what it takes to be entrepreneurial.  We were then taken 
through a case study which highlighted how thinking in an entrepreneurial way can 
benefit individuals, organisations, communities and the wider social economic landscape.  

Stuart Miller from North East Chamber of Commerce reminded the conference of the 
value of regional representation, how the NECC promotes investment within the region 
and acts on it’s members behalf. He shared encouraging facts about new companies 
investing in the region along with a reminder of just what the North East has to offer.

Amanda Dixon from I am You gave a thought provoking talk about the benefits of Social 
Networking to both individuals and businesses.  Highlighting Facebook, Linkedin, Twitter 
and Google+ she generated great interest and lots of questions from the group!

Ben Kinerman-Daltrey & Ben Groves from Reed Courses guided the conference 
through the link between qualifications and recruitment, reminding employers and HR 
professionals of the importance of professional qualifications when selecting candidates 
for interview.

Jacky Stansfield, Business Training and Development Manager from Distance Learning 
College and Training commented “A fantastic contribution by all delegates, guest speakers 
and the organising team, created a great atmosphere and encouraged questions and positive 
networking connections throughout the event. I would like to thank all involved for their 
contribution to the conference and look forward to continuing our productive and proactive 
relationship”.

Everyone agreed that the Conference was a huge success, not least due to the interaction 
and enthusiasm of our delegates and guest speakers who all focused on supporting 
individuals and companies of all sizes to grow, become more productive, move forward, 
educate and to improve knowledge and skills.
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The Essay

The secret of a good essay is to know exactly what is 
wanted. Initially this is achieved by identifying the reader 
and what the reader expects. Therefore, you need to 
accurately interpret the question being asked of you.

Preparation

It is important that you allow sufficient preparation time 
for your essay. This may include:

Preparation for reading, research and gathering 
information.

Time for actually writing your essay.

The Structure of an Essay

For the purpose of this exercise, we will look at a sample 
essay question.

In 2500, words answer the following question:-

“Describe, what is meant by, the term ‘logistics’. By using 
examples, show how the discipline has devolved, where 
possible relating this to your own organisation.”

Gathering Information

Initially, you need to identify the key issues. This is 
achieved by referring back to the essay question and 
identifying the major points you need to make in your 
essay. You need to cover the important aspects of the 
topic area and be selective. The secret is to identify the 
salient points required to meet the requirements of the 
essay.

Planning the Essay

Use the following to help plan the essay:

Title

p

Gathering

Initially, yo
achieved 
identifyin
essay. YouYY
topic area
salient po
essay.

Planning

Use the foff

Title

What you need to know Your Notes

What is the topic or 
question?

Describe what is meant by the term 
‘logistics’. Using examples show how the 
discipline has devolved; where possible 
relate this to your own organisation

What is/are the 
instruction word(s)?

Describe what is meant by the term 
‘logistics’

What do they suggest 
about the purpose of the 
essay and what do you 
need to do?

Show how the discipline has developed and 
using experience to underpin the discussion

What is/are the word(s) 
that give the essay 
focus?

‘Logistics’, how it has developed; use my own 
organisation, as a case study

What is implied? Logistics has developed and may need to 
discuss current logistics elements by using 
my own organisation as a case study
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Every essay has a title containing an actual or implied 
question. This then enables you to focus your essay upon 
the title and address the question.

The introduction allows you to explain what the essay is 
going to do. The introduction should be approximately 
one-tenth (10%) of the word count (i.e. 250 words of a 
2500 word essay). The introduction allows you to inform 
the reader of your essay how you have interpreted the 
question. Therefore for the given example essay title the 
following introduction may look like this:

Introduction

This essay will explain what is meant by the term 
logistics. It will examine the history, evolution, 
development, and theories about the future of logistics.

The essay will look at evidence that suggests reasons for 
the change and development of the use of logistics; how 
and why consumer demands have changed. In addition, 
how these changes have affected the way logistics is 
used within supply chains to meet these demands.

Then you develop your argument, line, or reasoning.

Paragraph One
This paragraph covers the first thing your introduction 
said you would address. The first sentence introduces the 
main idea of the paragraph. Other sentences develop 
the theme of the paragraph including relevant examples, 
details, evidence, quotations and references. The last 
sentence of the paragraph acts as an introduction to the 
next paragraph.

Paragraph Two and Subsequent Paragraphs
The first or opening sentences link the paragraph to 
the previous paragraphs then introduces the main idea 
of the paragraph. Other sentences help to develop the 
paragraph’s topic.

The Conclusion of the Essay
The conclusion contains no new materials or points to 
be made. The conclusion should round off the essay and 
end it. Summarise your argument and the main themes.

Summarise the main points

State the main features of the topic

Highlight any further ideas that may need 
additional investigation

Restate the hypotheses you set to prove

Make recommendations concerning what you think 
should happen

Make a judgement about or evaluate aspects of 
your topic

State your general conclusions and make it clear why 
these conclusions are important or significant. Your last 
sentence should sum up your argument very briefly 
linking it to the title.

The Bibliography

Sometimes this is called the reference or reading list. 
It is a list of all books, articles and other materials you 
have used to assist in your essay. Using the Harvard 
Referencing system as discussed.

Final Considerations

The language used to convey your message must be 
clear and must meet academic expectations. It is usually 
necessary to use formal and appropriate language.

Use:

Spell check

Correct punctuation

Correct Grammar

The correct wording for acronyms

Avoid Jargon

Editing

When re-drafting and editing your essay ask yourself the 
following questions:

1. Does the essay meet the requirements identified 
from the topic?

2. Have you answered all the questions identified from 
the topic?

3. Does the essay have a beginning, middle and end?

4. Are all the paragraphs about one aspect?

5. Do the paragraphs flow?

6. Are the paragraphs in the best order?

7. Is the spelling correct?

8. Have you used the right punctuation?

9. Is the grammar correct?

10. Have you used formal academic language?

11. Have you used appropriate words for your subject 
area?

12. Have you used an appropriate mix of long and short 
sentences?

13. Have you referenced your work using the Harvard 
Referencing System? Does your layout help the 
reader and make the work more attractive?

14. Does your layout help the reader and make the 
work more attractive?
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Around 100 business from the region participated in 

the first Thames Valley, Skills, Education Recruitment 

Survey by Hays Specialist Recruitment, Reading 

College and the Twenties Club

Around three quarters of employers rank 

attitude as the top attribute when hiring new 

candidates

Nearly two thirds of companies find it difficult to 

find staff with the right skills and attributes

More than half stated growth was the main 

driving force behind recruitment 

Hiring businesses are primarily looking to recruit 

junior and mid-manager roles

Nearly two thirds of companies feel young 

people do not have the right skills for business 

Over two thirds believe apprenticeships better 

prepare students for work life than university

Vast majority of businesses believe collaboration 

with education is beneficial in increasing skills

Attitude is the top attribute for Thames Valley 
employers when choosing who they recruit, according 
to a new report published today. The Thames Valley 
Skills, Education and Recruitment Survey found nearly 
three quarters (73%) of respondents place attitude 
above qualifications and experience as the most 
important attribute when looking for prospective 
employees.

Hays Specialist Recruitment, Reading College (part 
of Activate Learning) and Reading’s senior level 
networking forum the Twenties Club commissioned 
the online survey which looks at how education and 
employers can work together to meet the needs of 
businesses across the region. The survey of nearly 100 
companies ran from November 2013 to January 2014 
and asked participating organisations questions on the 
importance of skills, education and recruitment and 
how they embed them in their business, as well as key 
questions around skills and connecting investment and 
employment. 

The survey findings also revealed that growth was the 
main driving force behind recruitment for more than 
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half (58%) of businesses surveyed with the majority 
(60%) looking to recruit junior and mid-manager 
roles. However, nearly two thirds (61%) admitted they 
found it difficult to find staff with the right skills and 
attributes for business with many (68%) believing that 
apprenticeships better prepare students for working 
life than university.

The vast majority (89%) of companies felt 
collaboration between business and education was 
beneficial in increasing skills. Many (80%) wanted 
colleges to work better with business to help young 
people develop work-ready skills with over a third 
(37%) suggesting this could be achieved through 
better industry knowledge and surveys.

The report also features comments from a roundtable 
discussion on the top-level findings, which was 
attended by fourteen key figures from education, 
business and politics. The roundtable was held during 
National Apprenticeship Week in March 2014 and 
was hosted by Lesley Donoghue, Principal of Reading 
College, and Mark Sheldon, Managing Director of 
Hays Specialist Recruitment. The event was chaired by 
Paula Elliott, Managing Director of PR and marketing 
agency C8 Consulting, which carried out the online 
study. 

Participants also included Mehran Yadegari from 
Hays, Pablo Lloyd from Activate Enterprise (part of 

education group Activate Learning 
which includes Reading 

College), Reading East MP Rob 
Wilson, Sarah Callaghan from 

economic development 
company Reading UK 

CIC, Richard Tyndall 
from the Federation 

of Small Businesses, 
Joanne Harper from 
UTC Reading, John 
Morton from business 
technology analytics 
firm SAS, Nigel Penn-
Simkins from SME 

business Article 10, Warren Richmond from Retail 
Marketing Group, Bob Harrison from youth education/
employment charity Adviza and Clare Wright from 
business/community partnership organisation 
Connect Reading. 

Mark Sheldon, Managing Director of Hays Specialist 
Recruitment, comments: “Hiring for learning aptitude 
is a growing trend. We are finding that the ability to 
learn new skills is a greater priority than hiring for 
current expertise and experience. Testing for aptitude 
at the outset during interview is an important way for 
organisations to get the right staff on board to deal with 
business change moving forward. 

“What we are also starting to see is more movement in 
the labour market. Employees who were prepared to 
sit tight during the downturn are starting to feel more 
confident as the market becomes more buoyant and will 
begin to look for other employment opportunities. 

“Employers will need to seriously think about what they 
can offer as a ‘whole’ package rather than just focus on 
salaries alone. Clearly aspects such as flexible working, 
pensions, skills, education and training will be a valuable 
as employees look to enhance their skill set and prepare 
themselves for ever-changing business requirements.”

Lesley Donoghue, Principal of Reading College, 
comments: “As we move into a more positive business 
market employers are now considering the wider aspects 
of the role, and the softer skills that surround every job 
specification. I also believe that aptitude will be critical. 
What I mean by aptitude is a readiness or quickness in 
learning - the ability to pick up responsibilities, take on 
new challenges and come up with ideas. 

“Today we are working in an environment where 
everyone is multi-tasking and we have fewer staff 
undertaking a wider range of tasks. We therefore need 
employees who have a willingness to learn new skills - all 
the time. In my experience, there has never been a time 
when young people have left school or college equipped 
with every skill needed for the world of work. Now 
however, we need to focus on developing ‘work-ready’ 
young people with aptitude.” 
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WHY QUALIFICATIONS ARE IMPORTANT?

The benefits of qualifications, both to individuals 

and to organisations are always numerous.  Whether 

the intention is to stand out from the crowd, 

progress along a career path or gain recognition 

for knowledge and skills, being in possession of a 

relevant qualification will ensure that individuals have 

evidence that they have strived for - and met - a high 

standard.

The Chartered Institute of Logistics and Transport 
in the UK (CILT(UK)) offers a suite of qualifications 
that are regulated by the Office of Qualifications and 
Examinations Regulation (Ofqual) and nationally 
recognised. Having been designed and developed by 
experienced practitioners, the content is relevant and 
frequently reviewed to ensure that Learners have the 
most up-to-date information and are given the best 
possible chance at transferring and applying their 
knowledge to the workplace.

As the logistics and transport industries are multi-
faceted, CILT(UK)’s qualifications are flexible enough 
to offer something for everyone through the study of 
optional units such as the Level 3 Certificate’s Freight 
Transport Operations or the Movement of Goods unit 
of the Level 5 Professional Diploma.  With the choice of 
a number of study centres or the flexibility of distance 
learning, location need not be a barrier to learning. 

NEW TO THE INDUSTRY?

The CILT(UK) Level 1 Award has been designed to 
offer an entry-level overview and basic insight into 
the sector.  The CILT(UK) Level 2 Certificate provides 
an introduction to Logistics and Transport, allowing 
individuals to specialise with a choice of option units 
such as ‘Introduction to Planning and Operating Freight 
Transport’. It is designed to allow the acquisition of a 
good knowledge base upon which to build as well as 
an introduction to the skills required for a career in the 
industry. The Level 3 Certificate follows on from this, 
developing and expanding core knowledge and offering 
an introduction to management.

WANT TO PROGRESS IN YOUR CAREER?

The CILT(UK) Level 5 Professional Diploma and the Level 
6 Advanced Diploma are designed for more experienced 
practitioners and managers, after which progression can 
be made to the MSc programmes offered in conjunction 
with the University of Glamorgan. 
 
 
 

HOW CAN CILT(UK) QUALIFICATIONS BENEFIT 

INDIVIDUALS?

Obtaining a qualification demonstrates to current and 
prospective employers that you are flexible, adaptable 
and meet a certain standard in your knowledge and 
skills. It shows commitment to a career within the 
industry. On a more personal level, having a qualification 
can lead to increased confidence and efficiency in day-
to-day activities as the skills learned are incorporated 
and applied to the workplace environment. 

All CILT(UK) qualifications include membership of the 
Institute which gives you access to a range of exclusive 
benefits to support your studies and to aid you in your 
career.

HOW CAN CILT(UK) QUALIFICATIONS BENEFIT 

ORGANISATIONS?

CILT(UK) qualifications can provide a benchmark by 
which all employees can be measured. They can provide 
reassurance to employers that members of staff have 
a certain level of knowledge, which can consequently 
create a positive image of a company as being invested 
in the development of its employees.

Perhaps there are excellent members of staff in your 
organisation wishing to progress who already have 
knowledge of the industry and high-level skills, but have 
no management experience. Studying a CILT(UK) Level 
3 Certificate in Logistics and Transport, for example, can 
provide them with the knowledge to manage effectively 
as well as the confidence to take on the role. The initial 
cost of funding a qualification is more than offset by 
the increased efficiency and ability of your members of 
staff, not to mention the time and costs saved by filling 
vacancies internally with fully-trained individuals.

Having employees study for qualifications also 
demonstrates to staff that their employer is interested in 
them and has confidence in their ability to progress and 
succeed. This can lead to an increase in staff morale and 
loyalty.

In summary, the benefits of CILT(UK) qualifications 
are apparent in the short and long term both for 
individuals and for organisations. They are a solution for 
organisations looking to set consistent high standards 
for their employees and a way for individuals to 
develop their career within the industry in a way that is 
professional and nationally recognised.

For more information on any of the CILT(UK) 
qualifications and where they can be studied, please 
contact the Awarding Organisation on 01536 740170 or 
ao@ciltuk.org.uk
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People aged 50+ have a wealth of experience 

and contribute to society in numerous ways, 

including paid work, informal care and 

volunteering. However, particularly in 

the Member States that have joined 

the EU since 2004, the situation of 

people aged 50+ can be a vulnerable 

one - especially in terms of access 

to healthcare, housing quality and 

material deprivation. 

Part-time work facilitates a better 
work–life balance - particularly, it 
seems, for people aged 50+. Among 
people aged 50+, both in and out of 
employment, there is a preference for 
more part-time options.

Unemployed people of all ages want 
to work. However, unemployed people 
aged 50+ who can make ends meet 
would prefer a considerably shorter 
working week than those who have 
difficulties making ends meet - this 
difference is not found in younger age 
groups.

About half of all retirees who are not in 
employment say they would like to work, 
often part-time. Proportions are higher 
for younger, highly educated and healthy 
retirees with work experience.

The desire to work among people aged 50+, 
both those in and out of employment, does 
not seem to be opposed by partners of people 
aged 50+

Today we launch our new social policy brief 
on work preferences after 50.

Download report: http://www.eurofound.europa.
eu/publications/htmlfiles/ef1403.htm?utm_
source=mnd&utm_medium=post&utm_
campaign=workpreferences20140616
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Businesses need a career development culture in 

order to engage and retain top talent at a time when 

financial incentives have little impact, according to 

assessment and development consultancy, a&dc.

This comes in light of a recent survey of over 1,000 
professionals from the Institute of Leadership and 
Management (ILM) which revealed that emotional 
factors are the strongest motivators of the workforce, 
with ‘job enjoyment’ listed as the top motivator.

In response to these results, a&dc has identified that 
creating a culture of career development - where 
employees have more control over their progression 
as a result of greater collaboration between the goals 
of the individual and the organisation - will increase 
employee satisfaction levels. 

Pip Clarke, Business Development Director at a&dc 
explained:

“Today’s talent is after more from an employer than 
financial incentives. Indeed, as the recent ILM research 
shows, job enjoyment - which includes having a work / 
life balance and career progression opportunities - has 
increasingly become important. But, for HR teams, 
ensuring staff enjoy their job is a complex challenge with 
many different factors involved, such as personality type, 
management style, career preferences, development needs 
and workplace expectations.”

“However, creating a culture of career development 
can be as simple as empowering individuals to take 
greater control over their own career progression. Close 
collaboration with managers in doing this will also ensure 
development supports wider business strategy. This is 
just one of the ways that HR can have a direct impact on 
business performance, by creating an environment where 
staff feel more engaged with the business and ultimately, 
more motivated.”
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In the annals of “successful people doling out advice,” the 

genre may have found something of a new classic text in 

Dilbert creator Scott Adams’ Wall Street Journal piece on 

failing your way to the top. 

While most pieces that advocate failing as a life skill do so as a 
means of stressing the value of perseverance, Adams’ advice 
goes one step further, listing some of his greatest failures 
not as evidence of a path or series of stepping stones, but 
rather “because successful people generally gloss over their most 
aromatic failures, and it leaves the impression that they have 
some magic you don’t. When you’re done […] you won’t have 
that delusion about me, and that’s the point. Success is entirely 
accessible, even if you happen to be a huge screw-up 95% of the 
time.”

While the humour and the honesty alone make the piece well 
worth reading in its entirety, here are a few more takeaways for 
those who don’t have the time for the full 2,000+ words.

DON’T FOLLOW YOUR PASSION

Odd as it may sound for someone who has made a career 
out of something that is widely considered to be a creative, 
artistic pursuit, Adams’ advice for those seeking to climb the 
ladder is to “grind” at jobs, making steady progress rather 
than holding out for the perfect opportunity to do that one 
thing you happen to love. As he tells it, his own experiences 
of following his passions led to disappointments and failures 
that were difficult to get over; the reasoning presumably being 
that it’s more dispiriting to fail at something you love than at 
something you’re dispassionate about.

ALWAYS BE ON THE LOOKOUT FOR A BETTER OPPORTUNITY

Hand in hand with that philosophy is Adams’ belief that “your 
job is not your job; your job is to find a better job.” Accordingly, 
Adams recommends treating your entire career as something 
akin to a series of stepping stones: places to occupy for 
short periods of time while you figure out your next (brief ) 
destination. As Adams puts it: “This makes perfect sense if you 
do the math. Chances are that the best job for you won’t become 
available at precisely the time you declare yourself ready. Your best 
bet [is] to always be looking for a better deal.”

DEVELOP A SYSTEM, AND STICK TO IT

The final piece of Adams’ advice also winds up being something 
of a unifying theory in terms of his outlook. While expressing 
a preference for those who approach career progression in a 
systematic fashion, he bluntly states that “goals are for losers. 
That’s literally true most of the time. For example, if your goal is 
to lose 10 pounds, you will spend every moment until you reach 
the goal - if you reach it at all - feeling as if you were short of your 
goal. In other words, goal-oriented people exist in a state of nearly 
continuous failure that they hope will be temporary.” 

Adams’ solution to that problem: forget your goals, and 
develop a system that will produce incremental gains - an 
approach that meshes perfectly with his previous advice to 
constantly be on the lookout for the next opportunity.

While the advice Adams has to give may sound a little blunt 
and conniving - and therefore in keeping with the corporate 
world he portrays in Dilbert - the article’s overriding message 
is one that any careerist should be able to take to heart: that 
success requires planning, and hard work, a willingness to keep 
trying new things, and an equal willingness to be prepared to 
fail at them. While there might not be anything new in those 
observations, that’s hardly Adams’ fault - there simply isn’t 
anything new that can be said in the realm of career advice (at 
least not that’s likely to be helpful, anyway). That said, Adams’ 
every man tone and lack of self-regard help to bring the lessons 
home in a way that is both straightforward and encouraging - 
he’s living, self-confessed proof that success is something that 
anyone can find, provided they choose to make it their mission.

Read this blog online at: http://www.vault.com/blog/job-search/failing-up-career-lessons-from-dilbert-creator-scott-adams/#.Uyge9g-V9F8.email
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Developing competence is about doing the right things. The right 

way. During our 20 years in the Automotive Industry we have 

come to many conclusions. Here´s eight advices that we think are 

incredibly important if you are going to lead a successful business.

1. SEE THE BIGGER PICTURE

Clearly describe your and the company’s strategy for the next three 
years. Picture the future as you see it, and inspire your employees to 
join you on this journey.

2. SHOW YOUR WILLINGNESS TO HELP

Show your joy and willingness to help and do business with the 
customer - we as humans base most of our decisions on emotions.

3. CARRY OUT WHAT YOU HAVE PLANNED

Create an analysis of the current situation and set goals! WHAT? - 
HOW? - WHO? The implementation is all about taking action.

4. KEEP YOUR PROMISES

Make promises that you can keep and then keep those promises.

5. NO FOLLOW UP, NO GOALS ACCOMPLISHED

Set clear and simple short term and long-term goals - but most 
importantly, make sure you follow-up and give continuous feedback.

6. PRIORITISE

Do the right things - WHAT?  
Ensure that the things are done right - HOW?

7. GET TO KNOW YOUR CUSTOMER

Describe how you see and want your customers to be treated - don’t 
rely on common sense - everyone has their individual view on 
common sense. Instead,listen to your customer.

8. WORK IS SUPPOSED TO BE FUN!

Motivation is all about joy, commitment, progress and involvement - 
this requires everyone’s involvement. How are you contributing?

Training Partner will help you and your business to not only identify 
competence required and the competence that already exist. We will 
also help you develop it. To accelerate it. 

To accelerate the competence that gets the job done today, 
tomorrow and the day after. Contact us if you are ready to accelerate 
your competence.
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THE 7 HABITS OF HIGHLY EFFECTIVE PEOPLE

MAXIMISE YOUR POTENTIAL

COACH YOURSELF TO A NEW CAREER

LEAN IN: WOMEN, WORK AND THE WILL TO LEAD

Bestselling author offers a step-by-step program to making the right choices about a new 
career move Don’t fear taking the leap into a new career with this seven step program from 
bestselling author and life coach Talane Miedaner. Whatever the situation or economic 
environment, “Coach Yourself to a New Career” gives you the tools to take matters into your 
own hands by assessing your needs and strengths, finding the right work fit, weighing 
options and possible sacrifices, and preparing your family for transitions.

Success isn’t about being the best. It’s about always getting better.

Can you step outside your comfort zone? Bounce back from failure? Build new skills? 
Tapping into your true potential is no idle endeavor. It demands creativity, dedication, 
and a whole lot of hustle.

With wisdom from 21 leading creative minds, 99U’s Maximize Your Potential will show 
you how to generate new opportunities, cultivate your creative expertise, build valuable 
relationships, and take bold, new risks so that you can utilize your talents to the fullest.

Recognised as one of the most influential books ever written. In this seminal work, Stephen 
R. Covey presents a holistic, integrated, principle-centred approach for solving personal 
and professional problems. With penetrating insights and pointed anecdotes, Covey reveals 
a step-by-step pathway for living with fairness, integrity, honesty and human dignity - 
principles that give us the security to adapt to change, and the wisdom and power to take 
advantage of the opportunities that change creates. 

Ask most women whether they have the right to equality at work and the answer will be a 
resounding yes, but ask the same women whether they’d feel confident asking for a raise, a 
promotion, or equal pay, and some reticence creeps in.

The statistics, although an improvement on previous decades, are certainly not in women’s 
favour - of 197 heads of state, only twenty-two are women. Women hold just 20 percent of 
seats in parliaments globally, and in the world of big business, a meagre eighteen of the 
Fortune 500 CEOs are women.
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Modern management qualifications mean that you are investing 
in bespoke training - courses are made up from optional units so 

that you can focus on the areas you need to improve on, the areas 
you want to learn more about and what areas are going to be 

most important to help your development. This helps in enabling 
you to focus on the specific training needs of either yourself or 

your staff to maximise productivity and allow for you to measure 
impact on business performance more effectively.

visit www.dlcandtraining.co.uk or call 0800 0126 770 for more information

DATES FOR 
YOUR DIARY



How can your supply chain help you achieve your sustainability 
goals? What do you need to do to engage suppliers effectively?

Bringing together supply chain, procurement and sustainability 
professionals, the 3rd Annual Responsible Procurement & 
Supplier Engagement Conference will again work through the 
complex challenges of creating a truly sustainable and ethical 
supply chain.

Join us for this event and make the most of an informal 
networking opportunity as well as hearing from Barry Smale on 
the theme of “Making the Most of Your CMI Membership.”  This 
will include:

New CMI website features; Management Direct on-line resources; 
CMI CPD on-line scheme; CMI qualifications update; Chartered 
Manager update; Thames Valley Regional Board activities update; 
CMI Approved Centres operating in the area

You may have wondered if you’re missing out on the ‘next big 
thing’ – I know I have. New technology and new ideas abound, 
buzzwords fly at us hourly. For those of us who are feeling 
battered by circumstances it’s reassuring to know that “No plan 
survives first contact with the enemy” was said by Helmuth von 
Moltke nearly 200 years ago, and still applies today.

But you’re out there creating value in your goods and services. 
What’s that got to do with you? 

This one day course is aimed at people who are new to exporting 
whether you are working within sales or freight forwarding 
department or setting up on your own. It will give you a general 
overview of all export processes. It is ideal for those with little or 
no knowledge of export procedures.

Sales and Operations Planning (S&OP) is one of the hottest areas 
for supply chain improvement right now. S&OP is at the heart of 
balancing supply and demand, and aligns the company around 
a common financial, demand and supply plan. This course is 
designed to demonstrate the importance of senior management 
commitment to the planning process and why it is vital to the 
success of any business.

More Information: http://www.cips.org/en-GB/
events/International-Events/Responsible-Pro-
curement-and-Supplier-Engagement/?ec=3DPE

More Information: http://www.managers.org.
uk/Events-and-Courses/2014/July/Making-the-
Most-of-Your-CMI-Membership.aspx

More Information: https://www.iomnet.org.uk/Events/
IOMConference2014.aspx

More Information: http://www.export.org.uk/training/ex-
ternal-training-events/event/109-an-introduction-to-export-
ing-29-july-london

Event Code: SOP0307

More Information and course content:  
https://www.ciltuk.org.uk/Events/EventsListing.aspx

Responsible Procurement and Supplier Engagement 

Price: Members £475 | Non-members £475

Venue: Holiday Inn Birmingham

Making the Most of Your CMI Membership - Wiltshire/

Swindon Network  | Price: Members Free  

Venue: Wiltshire & Swindon History Centre, Chippenham

Plan and Take Control -  

Getting to grips with your operations and supply chain

Price:  £250(+VAT) Members  |  £350(+VAT) Non-Members 

Venue: Ettington Chase Hotel, Stratford-upon-Avon

An Introduction to Exporting

Price: £295(+VAT) Members  |  £360(+VAT) Non-Members  

Venue: Arab British Chamber of Commerce, London

Course: Sales and Operations Planning

Venue: Corby and London (tbc)

Price: Members £480  Non Member £590

INTERNATIONAL TRADE
IOE

DO YOU HAVE A  UP & COMING EVENT?Let us know and we’ll  help you advertise it!

magazine@dlctraining.co.ukwww.dlcandtraining.co.uk
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ACROSS

1. To progress through stages

5. The time ahead

9. Well informed

10. An individual’s work and life  
 roles over their lifespan

DOWN

2. The act or process of   
 imparting or acquiring  
 knowledge or skills

3. Of high or especially quick  
 cognitive capacity, bright

4. Specific branch or knowledge  
 or  learning

6. Meeting the standards,   
 requirements, and training for  
 a position

7. The ability to proficiently  
 perform certain tasks or duties

8. To thrive or grow well

Answers

ACROSS

1. Develop
2. Future
9. Knowledgeable
10. Career

DOWN

2. Education
3. Intelligent
4. Discipline
6. Qualified
7. Skill
8. Flourish

Introducing...

LOGISTICS & TRANSPORT COURSES

the road ahead is vibrant

www.ioscm.com | 0800 1422 522 | info@ioscm.com



Contact the business advisory team for  
SPECIALIST WORKFORCE DEVELOPMENT ADVICE

www.dlcandtraining.co.uk   jacky@dlctraining.co.uk   +44 (0)191 378 7520


