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Engagement and interaction 
with our students and their 
employers is always a priority 
here at Distance Learning College 
& Training, therefore we are 
delighted to include two new 
regular features in this edition 
of DLC Digest. Firstly our ‘Ask 
a Student Mentor’ (page 07) 

highlights some questions where we feel the 
answers will be of interest to others, and our ‘Social 
Buzz’ (page 08) enables us to share with you the 
conversations on our Social Networking which have 
prompted particularly high engagement.

In October we launched our new ‘Corporate Website’ 

we provide to our Corporate and Business Clients, but 
also detail the high level of support and information we 
provide. There is an overview of the new site on page 16, 
and as always we would welcome your feedback on this.

Returning to the subject of engagement, please all look 
out for communication from me over the next few weeks 
regarding our Annual Awards, this is an opportunity for 
employers to nominate staff, students to nominate their 
workplace and of course the Student Mentors and Tutors 
to put forward students who have been particularly 
outstanding this year, with many categories including 
‘Student of the Year, Private Sector Organisation of the 
Year, Public Sector Organisation of the Year, Business 
Sponsor of the Year among others there is always an 
opportunity to contribute.

Of particular interest to our Students who are studying 

IoM) will be our feature ‘Exam Preparation’ (page 12)  
compiled by Neil Roll, his insights and advice are well 
worth considering, not least of all the practical advice on 
revision strategies.

magazine, with the circulation widening daily we feel 
the interesting and informative content is appealing 
whether you are a Student, Business Sponsor, Corporate 

Looking forward to catching up with you in the New 
Year.

Warmest Regards,

A NOTE FROM THE EDITOR
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STUDENT BULLETIN

EMPLOYEE FOCUS
NAME: Carly Mitchell-Bowes   
ROLE: Course Advisor

What do you like most about your job? The best part about this role is 
speaking to potential students around the world about their possible career 
opportunities. I enjoy building relationships and helping each and every 
candidate make the right choice of course to achieve their goals. To see a student 

achievement for myself as well as the student.

What is your typical work day like? Each morning emails are reviewed 
and responded to. I then have a set amount of new enquiries to call to discuss 
their choice of course. As well as this I have a set number of follow up calls to 
make. This allows me to discuss possible enrolment and answer any questions 
or concerns which students may have before committing to the course. A large 
number of these follow ups may be company funded therefore I may also liaise 
with the HR departments within different companies. We also have an online chat 
which I monitor on a daily basis. This allows potential students to communicate 
with me through our website if they are unable to speak via telephone.

What skills have been most useful to you in your job?  I have picked up 
many skills since working in this role. I think it is very important to be friendly 
and approachable on the telephone, we speak with students around the world 
and English is not always their mother tongue so to ensure these students still 
feel they have the support they need it is important to be patient and answer 
any queries they have. It is also very important to be organised within this role. 

came from a Customer Service background so I understand how important it is to 
make each call count. I like to ensure my students are happy with the support and 
advise I give them and will always go the extra mile to ensure the service I provide 
is second to none. 

How long have you worked for the company? I have worked for DLC for 
nearly 3 years. I started as a Student Mentor and progressed to a course advisor 
after 2 months.

What does your role involve? I work as a Course Advisor specialising in 
Supply Chain and Management. We offer a wide variety of fully supported training 
and development programmes suited to many businesses. Over the past few years 
we have achieved massive success supporting the development of students and 
businesses alike both in the UK and internationally. The quality of our training 
and tuition is demonstrated by the long list of highly regarded UK institutes and 
awarding bodies with whom we have approved status. 

What is the strangest request you’ve ever had from a student? I once 
received an enquiry form a student looking for a course in scaffolding… 

UK Cut-off date with institute:  
12th December 2014
Exam Period: 26th-28th January 2015
Results published: 15th April 2015
International: No Examinations

UK Cut-off date with institute:  
23rd January 2015
Exam Period: 9th-11th March 2015
Results published: 27th May 2015
International: No Examinations

Cut off dates: Late2014/Early 2015 - TBC
4th March 2015 - 12th March 2015 
Results published: 27th April 2015

 18th May 2015

Cut off dates: Late2014/Early 2015 - TBC
4th March 2015 - 12th March 2015 
Results published: 27th April 2015

 18th May 2015

Institute updates students of exams
Check IOE website for details

JANUARY 2015 EXAMS LEVEL 4,5&6 ONLY

MARCH 2015 EXAMS LEVEL 4,5&6 ONLY

ALL LEVELS

ALL LEVELS

APRIL, AUGUST & DECEMBER

INTERNATIONAL TRADE
IOE



STUDENT BULLETIN

Q: What are the differences 
between a CMI and ILM 

A: The main differences between the 
two are;

Course content - what each unit 
covers; 
The number of units required to 

the credit value of each unit.

ILM will require you to complete more 
units as the credit value for each is 
usually around 3 to 5, the units are 
more condensed so you will be able 
to complete them at a quicker pace. 
ILM courses tend to be favoured by 
companies in the public sector, for 
example Hospitals and Councils.

With CMI you will have fewer units to 
complete as their credit value is high, 
therefore the books are more in depth 
than ILM and they will take longer to 
complete. CMI is favoured by companies 
in the private sector.

Q: I am enrolled on an IoSCM 
course how do I begin my studies. 
A: Welcome to your studies. The IoSCM 
Gateway is really simple to navigate and 
a great way of accessing your learning. 
You will have been emailed some login 
details for the IoSCM platform from our 
student support team. Next steps, you 
will need to log on to either the IoSCM 
gateway or the learning site using your 
username and password and complete 
your induction, upon completion of your 
induction the student support team 
will grant you access to your chosen 
course units where you can begin your 
studies.  A call with then be scheduled 
for your Student Mentor to call and 
introduce themselves, and explain their 
role in supporting you throughout your 
studies to successfully complete your 

Q: Why can’t I have all of my 

A: We adhere to very clear guidelines 
following advice from our Awarding 
Bodies, that students retain information 

when they are delivered on a unit by 
unit basis. It is also the advice of the 
tutor team that you can only order one 
book at a time as to not overwhelm 
yourself with the workload and to not 
be distracted by having your remaining 
books around you that aren’t focused 
on the unit you are studying. We can 
ensure that you are always in receipt of 
the latest edition books and should any 
curriculum changes take place you will 
not be adversely affected. Our success 

this method of study.

Q: I have forgotten my login to the 

Please email our student support 
team on studentsupportservices@
dlctraining.co.uk to reset your 
logins to the Learning Hub.

Q: What units are available on my 

A: 
on www.dlcandtraining.co.uk. 
You can also contact your student 
mentor.

Q: I lost my book, how do I 

A: Please contact the student 
support team and purchase a 
replacement copy of your materials. 

Q: I am unable to take my 

A: Please get in touch with us as 
soon as possible and we will guide 
you through how to cancel your 
exam.

Q: I have completed my course, 
what are my opportunities for 

A: We encourage all students to 
progress to the next level of their 
course where available. For any up-
to-date information on progression 
opportunities please contact your 
mentor who will be able to discuss 
this at the most appropriate time.

ASK A STUDENT MENTOR... QUICK Q&A

magazine@dlctraining.co.uk and we’ll get an answer for you!

email me at magazine@dlctraining.co.uk and we’ll share it with everyone.

All submissions will be published anonymously, unless you request otherwise.

GOT A QUESTION YOU WANT TO ASK?

7



STUDENT BULLETIN

Facebook is the most popular social network to interact with 
our current and future students.  We post study tips on here 
daily – which are always  popular and also generate discussion 
between students.  Current promotions and events at DLC are 
highlighted on this page such as our recent “Make us an Offer” 
promotion, and the launch of our new website.

Twitter provides a fantastic opportunity to update and inform 
our students and businesses of current events, for example 
examination registration dates, study tips and  contact details. 
Twitter has become a hub for DLC to provide news and 
current promotions. By using hashtags, we are able to reach 
the correct audience and engagement has increased hugely 
over the last quarter. 

Google + is a great opportunity for DLC to reach our 
students and potential students, posts with advice and 
study tips are especially popular. 

Linked in is our opportunity to connect with students, their 
Business Sponsors, employers and organisations. Recent 
activity on Linked in has focussed on the launch of our new 
website which is has improved the access to the Business 
Advisory Team for our Business and Corporate Clients, both 
existing and potential.

WIN a £100 
COURSE VOUCHER! 
for our 3600th LIKE
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STUDENT BULLETIN

company has responded to the 
Government’s recent extension to the 
Right to Request Flexible Working with 
a paper entitled ‘Supporting Flexible 
Working’. 

The paper explains that rather than 
seeing the new legislation, which now 
gives all employees that have completed 

working, as a burden, the introduction 

and skilled staff, making the most of an 
experienced ageing workforce through 

also attracting ‘millennials’, the so called 
‘facebook generation’ who are now 
entering the workplace who see work 
as something you do, not somewhere 
you go. 

Paski Matarazzo, Business Development 
Director at hfx who authored the paper 
states; 

Flexible working can include 

annual hours contracts, shifts, time 
off in lieu, sabbaticals, study leave 
and mobile/remote/home working. 
According to the Chartered Institute of 
Personnel and Development (CIPD) the 
vast majority (95%) of employers offer 

to three quarters of employees taking 
advantage. A quarter of employees use 

from home on a regular basis. 

Issues around managing staff working 

concerns cited by organisations. 
However, this can be overcome by 
systems that are able to plan, manage 
and document hours worked. Such 
systems are able to track hours worked 
by staff using a variety of methods to 
suit individual requirements including 
from their PCs or using an app on their 
phone. Having an accurate record of 

many levels for both the business and 
the workforce. 

Managers can see instantly who is in 
and who is out, attendance data can 
be monitored against schedules and 
project deliverables, staff costs can be 
managed more closely and the business 
can see that staff work the hours 

solutions also enable managers/
department heads to plan schedules to 
meet the requirements of the business, 
for example, ensuring that there is 
adequate cover for customer facing 
operations. 

Ms Matarazzo concluded; 

For a copy of the article ‘ Supporting 
Flexible Working’ please call Andreina 
West on 01491 639500 or email 
andreina@pra-ltd.co.uk 

SUPPORTING FLEXIBLE WORKING ENABLES 
ORGANISATIONS TO ATTRACT AND RETAIN SKILLED 
WORKERS, INCLUDING THE ‘FACEBOOK GENERATION’

9



RECOMMENDED READING

After personally helping thousands 
of companies successfully hire 
over 100,000 ideal candidates, and 
generating the accolades of thought-
leaders such as Dr. Phil McGraw, New 
York Times best selling author, Tony 
Beshara, Ph.D., creator of The Job 
Search Solution,and president of the 
Southwest’s oldest placement and 

announces the publication of his new 
book: 100,000 Successful Hires: The 
Art, Science and Luck of Effective 
Hiring 

. Co-authored with seasoned 

Rich Lavinski of E. 57 Street Partners, 
the book features simple, quintessential 
and successful steps in the hiring 
process. Beshara and Lavinski help 
employers to discover and screen for 
the best candidates through effective, 
time-tested interviewing techniques.

says Beshara.

The book covers a range of topics from 
the top ten hiring mistakes employers 
make, to how to structure an effective 
interview.

Phil McGraw, host of the ‘Dr. Phil’ show, 
says, 

ABOUT THE JOB SEARCH SOLUTION
The Job Search Solution is America’s 
only online job search process of its 
kind. Developed by best-selling author 
and recruiting pioneer Tony Beshara, 
the system offers comprehensive 
guidance that focuses on process and 
delivers results. Targeted tutorials of 
The Job Search Solution are available 
on all mobile devices, offering job 

an effective and practical approach for 

100,000 
SUCCESSFUL 
HIRES:  

LEADING JOB 
RECRUITER TONY 
BESHARA’S NEW 
BOOK HELPS 
COMPANIES 
SUCCESSFULLY 
INTERVIEW AND 
HIRE THE BEST 
CANDIDATES

Dr. Phil says: 
“Beshara is the 
best there is!”

DATES FOR 
YOUR DIARY

CATEGORY MANAGEMENT:  
LEADERSHIP & MOTIVATION SKILLS
DATE: Thursday 20th November 2014
VENUE: The Council Chamber, Cardiff University
COST: Free
ABOUT: Category Management is increasingly 
being used as a method to generate procurement 
outcomes in both the public and private sectors. 
It relies heavily on cross functional teamwork, 
but what skills are required to lead and motivate 
these teams to achieve procurements goals and 
objectives? Come along and take part in this 
thought provoking presentation from Edward 
Luttrell of Blue Bamboo Consulting.
FIND OUT MORE: www.cips.org/en-GB/
Community/branches/branchlisting/
southwales/Future-Event-Listing/Category-
Management-Leadership--Motivation-Skills/

THEORY U WORKSHOP
DATE: 11th December 2014    
VENUE: University of Roehampton Business 
School, London
COST: £150 non-members; £125 members
A one-day introductory workshop in Theory 
U: “How to Facilitate Innovation and Profound 
Change at Personal, Organisational and 
Societal levels.”
FIND OUT MORE: www.managers.org.uk/
events-and-courses/2014/december/theory-
u-workshop#sthash.vDdYW4nk.dpuf

ESSENTIAL MANAGEMENT SKILLS
START DATE: 28th January 2015
VENUE: The Learning Tree, London
COST: Free
ABOUT: This course is aimed at junior managers 
aspiring towards middle management and 

management roles effectively and improve their 
performance, their teams and the performance 
of their organisation. In today’s ever changing 
climate it is important that organisations employ 

and engagement skills to ensure that their team 
achieve their highest levels of performance and 
results. 
FIND OUT MORE: www.managers.org.uk/
events-and-courses/2015/january/essential-
management-skillsivation-Skills/



RECOMMENDED READING

Guide offers the top 10 CEO care-
abouts to help employees at every 
level become strategic advisors, and 
learn “How To Think Like A CEO”

In business, understanding how others 

getting results.  Once we know what 

someone is thinking, we’re in the best 
position to persuade them and move 
them to action.

In a new eBook - How To Think Like A 
CEO - leadership and communication 
expert David Grossman offers 
employees practical guidance gleaned 
from years of advising top leaders.

says Grossman, ABC, APR, 
Fellow PRSA, Founder and CEO 
of award-winning leadership 
and internal communication 
consultancy, The Grossman 
Group.

How To Think Like A CEO is 
perfect for all employees (at 
any level) looking to know 
the practical behaviours and 
skills that work for the most 

effective leaders so they can apply the 
strategies that would work best for 
them.  This eBook also provides a self-

understanding these points can help 
any professional be more effective and 
productive at work.

The 10 CEO care-abouts include:
The Board
Employee Engagement
Performance
Key Strengths
Culture
The Path Ahead
The Goal
Making Changes Quickly
Leader 
Style

Download How To Think Like A CEO 
(http://yourthoughtpartner.hs-sites.
com/how-to-think-like-a-ceo-ebook) 
today and see how Grossman suggests 
employees build credibility as a 
strategic advisor in their workplace.

ABOUT DAVID GROSSMAN
A leading consultant, speaker and author, 
David Grossman is one of America’s foremost 
authorities on communication inside 
organizations. He is Founder and CEO of 
The Grossman Group, an award-winning 
Chicago-based communications consultancy 
which focuses on organizational consulting, 
strategic leadership development and 
internal communications for Fortune 500 
clients.  A frequent media source, David 
provides expert commentary and analysis on 
employee and leadership issues.  He’s been 
featured on “NBC Nightly News”, WSJ.com, 
Today.com, in the Chicago Tribune, LA Times, 
and CBS MoneyWatch. His latest book is 
You Can’t NOTCommunicate 2: More Proven 
Solutions That Power the Fortune 100.

LEADERSHIP AND 
COMMUNICATION 
EXPERT DAVID 
GROSSMAN’S 
NEW EBOOK 
REVEALS WHAT 
REALLY MATTERS 
TO CEOS

Accredited Centre

SPOTLIGHT ON MANAGEMENT APPRENTICESHIPS
DATE: 3rd December 2014    VENUE: ILM, Staffordshire   COST: Free
ILM’s new best-in-class management and leadership apprenticeships are  
now open for registrations. Discover more about working with ILM and our  
exciting packages that give you access to unbeatable resources, leadership expertise 
and support every step of the way.
FIND OUT MORE: www.i-l-m.com/Community/Events/2014-2015/Spotlight%20
on%20Management%20Apprenticeships/SPO-0312M-LF

MANAGERS VS LEADERS
DATE: 5th December 2014    VENUE: Eliesha Training Cymru, Cardiff
Eliesha Training Cymru brings you Managers vs. Leaders Bitesize Session in 
Partnership with CMI Cymru. This Bitesize Session looks at the Manager vs. Leader 
debate to enable you to consider the best approach for you. Event Outcomes: 
Distinguish between leadership & management, Explain the myth of the charismatic 

exploit missed leadership opportunities in your day to day practice
FIND OUT MORE: www.managers.org.uk/events-and-courses/2014/december/
managers-vs-leaders

BUTCOMBE BREWEY TOUR,  
TASTING SESSION, SUPPLY CHAIN AND Q&A
DATE: Thursday 16th April 2015
VENUE: Butcombe Brewery, Bristol  COST: Free
ABOUT: A couple of interesting facts:

The brewery doubled its warehousing capability 
in 2010 producing circa 50,000 barrels a year
Butcombe Bitter is the fastest growing major 
brand in bottles as of the latest industry 
statistics. Bitter is now available nationally in 
Morrisons, Waitrose and Tesco.

So what makes Butcombe so success? We have an 

Martin Love (Director) their secret of success?
FIND OUT MORE: www.cips.org/en-GB/
Community/branches/branchlisting/
westofengland/Future-Event-Listing/Butcombe-
brewery-tour-tasting-session-and-supply-chain-
and-QA/?ec=3ETX
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Examinations represent a way of 
assessing the level at which a student 
can understand the key concepts and 
work covered during the course of 
study. They serve as a clear indication 
of whether an appropriate level of 
understanding has been met in that 
particular subject.
Revision is the technique used to retain 
and understand work encountered 
during the course of study prior to 
undertaking an exam. Revision involves 
revisiting the topics in the syllabus and 
working through them for a second 
time. 

BEING PREPARED
For effective preparation there are 
a number of stages that need to be 
undertaken:
1. Look at the learning outcomes for 

the units you are being examined 
on. These will help to identify the 
areas that could be tested on in 
examinations.

2. Check that you know the 
assessment criteria for the units. 
This helps to understand what is 
needed to get the best marks.

3. Try to obtain past papers as these 
are a useful source of information 
about what is expected in 
examinations.

4. Start a system for organising your 
notes so that you can identify each 
topic covered easily.

Next, you should make a revision 
timetable. First decide at what times 
you work best and plan to work most 
during those times. For example some 

the morning, on the other hand some 
students prefer to start in the afternoon. 
Split each day into small time periods 
of 40 minutes to 1 hour, with small 
breaks in between. The length of these 
periods depends on the individual’s 
concentration span. If you think your 
concentration dwindles quickly, then 
you should look to have short revision 
sessions with short breaks in between.

REVISION STRATEGIES
There are many different techniques 
students can use to help them revise. 

the technique that suits you best. The 
different techniques are outlined below:

NOTE MAKING
This is revision in its most common 
form. You must remember that just 
making notes is not enough to get you 
through the exam. But it does help 
in view of the fact that you will often 

something that is written in your own 
particular style, than something written 
in a more complex way in some book. 

EXAMINATION 
PREPARATION

LEARNING HUB

DLC Digest  |  Issue 02 November 201412



REVISION CARDS
This is practically the same as making 
notes, However, the size of a card limits 
the amount of notes you can make. This 
means that any notes that you do make 
are in a condensed form and therefore 
much easier to remember.

DIAGRAMS
Visual aids help because they allow key 
points to be absorbed more easily. A 
typical example of such a visual aid is a 
spider diagram. Many people use spider 
diagrams when they are generating 
ideas. 

GROUP BASED REVISION
This is another useful technique 
because you can push each other to do 
more work. Also you can test each other, 
which will highlight topics or areas of 
weakness. The other main advantage 
with group based revision being that 
if you encounter a problem, it is more 
likely to be solved as the problem can 
be tackled as a group. However, there is 
a danger that you will not do any work 
at all.

FINAL STAGES OF PREPARATION
Ensure that you organise your time in 
such a way that you have left a space 
for practising the skills needed in the 
examinations. 
Skills may include:

Analysing exam questions
Planning essays
Writing appropriately and 
accurately
Arguing effectively, using 
appropriate concepts and theories
Close analysis of texts (verbal or 
visual) or other kinds of ‘evidence’
Selecting areas of knowledge in 
support of an argument
Synthesising and reaching a 
conclusion
Deciding which type of questions 
you are good at answering
Getting your ideas down in a 

Managing your time during an 
exam
Prioritising information in an exam 
question
Prioritising questions during an 
exam

PREPARING FOR THE EXAM DAY
Double-check the time and location 
of your exam as this is extremely 
important you must be certain of the 
time and location of your exam before 
you take the exam. It is not uncommon 
for students to misread the date, time or 
location of the exam and take this to be 
the actual date, time or location. When 

either missed the exam or they are in 
the wrong location.

GET EQUIPPED
A day before the exam you should 
decide on all the equipment that you 
will need. Generally you should take two 
of each item of equipment and check 
that they work correctly.

LAST MINUTE REVISION
Don’t overload on the last minute, in 
theory you should only need a small 
amount of time to quickly check that 
you are ready for the exam. You should 
not however, be learning whole new 
topics so close to the exam. To do this 
indicates your lack of preparation for 
the exam.

PAST EXAM PAPERS
The gain access to past 

exam papers please visit  
the student area on the hub

www.dlclearninghub.com

LEARNING HUB
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LEARNING HUB

Our very own platform, giving students the opportunity to interact and socialise, 
there is a Forum available on each course - with each student able to open and 
contribute to a discussion thread relevant to their studies, the course content and 
advice to other students. This is also a format where the Student Mentor is able to 
update student on college news.

www.dlclearninghub.com

HOME

NOTICE BOARDS

FORUMS

RESOURCES
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LEARNING HUB

Purchasing Assistant - £21,000

Warehouse Coordinator - £19,000

Stock Controller - £20,000

Freight Forwarder - £22,000

Import/Export Administrator - £18,000

Export Coordinator - £22,000

Materials Controller - £25,000

Supply Chain Planner - £27,000

Import Clerk - £24,000 

Transport Planner - £25,000

Multimodal Import Operator - £25,000

Supply Chain Analyst - £25,000

Transport Manager - £30,000

Demand Planner - £30,000 

Warehouse Manager - £30,000

Buyer - £32,000

Purchasing Manager - £40,000

Supply Chain Manager - £40,000

Quality Manager - £45,000

Compliance Manager - £45,000

Operations Manager - £40,000



LEARNING HUB

Due to the expansion of the Student 
& Business Advisory Team, we felt 
that the Corporate website needed 

now available.  A total review of the 
site took place and we are delighted 
at the results that our Graphics and 
Web Developers have created.

Existing Corporate Clients can now 
book an Advisory call directly via the 
website - enabling both the Advisor and 
the client to prepare for the telephone/

skype meeting, therefore making the 
conversation more relevant and focused, 
leading to a more productive outcome.  
This appointment system has been in 
operation for some time via the Student 
Mentors and is working really well, 
therefore the expansion of the website 

step forward.

With areas now devoted to Professional 
Development and Workforce 
Development, our new and existing 
clients can gain a better understanding 
of the expertise available within 
Distance Learning College to offer 
guidance and advice to team members, 
managers and decision makers.

We now have a dedicated page for 
current, ex-forces and MOD personnel, 

recognising the unique challenges faced 
by our service personnel has enabled 
us to provide civilian training and 
development to many people leaving 
the forces and we look forward to 
being able to develop this with the new 
section on the website.

A back catalogue of our e-magazines is 
a great idea, with useful articles, advice 
and features in every issue you can now 
refer back to areas of interest and keep 
up to date on new articles at any time.

Why not take a minute to visit the site, 
have a look around and get in touch, 
we look forward to hearing from all 
our potential, new and long standing 
Corporate & Business Clients.

www.dlcandtraining.co.uk/corporate

WE HAVE 
LAUNCHED OUR 
NEW CORPORATE 
WEBSITE 
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www.dlcandtraining.co.uk/corporate

CLICK HERE 
to visit the page

CLICK HERE 
to visit the page

CLICK HERE 
to visit the page



PROFESSIONAL DEVELOPMENT

I am about to reach my one year mark 
on board with Forum, and it has been, 
and still is, a learning journey for me 
every day. The biggest change for me 
was the transition from working in a 
local company to a global, regionally 
structured company. Forum is based in 

Asia and Australia so my colleagues are 
truly spread across the globe! Taking up 
the marketing role which covers Asia 

East and Africa (EMEA) was indeed 
a challenge for me versus marketing 
locally to Asia in my previous roles. 
Below are two of the biggest transitions 
I had to go through, and how I learned 
overcome them.

DIVERSE CULTURES

I remember as part of my on-boarding 
plan, I was not able to meet much of my 
immediate team in person and had to 
call because they are located in other 

Speaking to colleagues with different 
accents became a norm for me. As it was 

attention and effort to listen carefully to 
what they were saying.

put a name to a face immediately. It took 
me awhile to get used to it, but now I 
enjoy talking to them every day!

I get to learn more about the working 
styles of colleagues from other 
countries, as well. For instance, I 

experienced that Asians, in general, 
tend to be serious at work, whereas 
Brits and Americans, on top of serious 
discussions, sometimes like to add 
jokes to move things forward in a 
light hearted way. I even learned to 
understand the different kind of jokes 
between regions, which are really 
interesting. I found Americans to be 
more obvious in their jokes while 
Brits tend to be more subtle. I still 
remembered an

American colleague in the team used 
to humorously describe me as “noisy” 
when I was very quiet at work.

in a day putting on different “hats” to 
differentiate them. It wasn’t easy but 
was fun at the same time. If you have an 
example of differences in global humour, 
please share in the comments, I would 
love to see more examples!

TIME ZONES DIFFERENCES

It is part of my role to regularly attend 
meetings with my marketing team 
who are sitting across the globe in the 
United States and the United Kingdom, 
I have come to appreciate technology 
more since our main communication 
tools are email, phone and video chats. 
Even though we are not able to meet in 
person, it is great how sometimes we 
can see each other through video chats 

and don’t feel the distance at all. This 
was a new experience for me. When 
setting up campaigns or hosting live 
webinar’s, I have to be mindful of the 
time zone differences especially when it 
is a regional or global campaign taking 
place across multiple countries. With 
the different time zones and daylight 
savings time happening in certain 
period within the year, I have to rely on 
meeting planner online to ensure I get 
the time correct.

I recently read a piece of article written 
by my colleague Andrew Shapiro, 
Forum EMEA’s vice president and 
sales director, on ‘How to Deal when 
Employees are scattered across the 
World.’ In this article, he makes a great 
point:

What lessons have you learned working 
in a company spread across the globe? 
Share in the comments below or join the 
conversation on social media.
© 2010 Forum Corporation
http://www.forum.com/blog/learning-in-a-
company-with-diverse-cultures/?pfstyle=wp

LEARNING IN A COMPANY WITH DIVERSE CULTURES
WRITTEN BY: forum.com
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With companies constantly looking 
at ways to motivate their staff and 
encourage effective team work, 
productivity and unity, Candle By 
Events, a Buckinghamshire based 
business, offers all of this and more. 

During strategically aligned sessions, 
candle-making techniques are 
demonstrated to delegates who are then 
split into groups and set the challenge 
of creating a new range of candles 
and exciting brand concept. From 

to developing marketing plans, the 
“The Generation Game meets Dragons’ 

Den” approach brings people together, 
creates a collaborative but competitive 
environment, enhances communication 

strengths of personalities working 
together on a day-to-day basis.

Whilst these are creative events, the 
sessions can incorporate Myers Briggs 
Personality Preferences as well as 
company messaging and values to 
ensure not only does every employee 
get something out of the session, 
but there are measurable long-term 

Founder, said; 

She added;

One happy client commented. 

For more information check out Candle By Events/ 
twitter.com/CandleByEvents /www.facebook.com/
Candle-by-Events

LET THE SPARKS 
FLY WITH A 
CANDLE BY 
EVENTS TEAM 
BUILDING EVENT



PROFESSIONAL DEVELOPMENT

NAME: Marith Joia Dombasse Capitao

COMPANY NAME: 
The company is called Nossa Seguros 
(Angola Insurance Company), situated in 
Luanda, Angola. 

BRIEF DESCRIPTION OF WHAT THE 
COMPANY DOES: 

in November 2005, and its purpose is to 
offer insurance policies and services to the 
public. These services include: Life and no 
insurance, as well as the management of 
pension funds.  We, as an organisation issue 
policies that protect individuals, businesses 
and other entities against the probability 
that a loss may occur.  

CURRENT ROLE: My current role within 
Nossa Seguro’s company is as an Accountant 
and Finance manager. 

RESPONSIBILITIES: 

and accounting affairs of appropriate 

information for directors. This also includes 
the development of standardised P&L and 
balance sheet and annual management 
report. My other responsibilities are:  

Pay creditors

Analyse the Investments of the company

Ensuring there are enough funds 
available to meet the day to day 
payments. 

information

EXPERIENCE:
Project management
Accountant and Financial Analysis 
Executive Secretary 
Forex Trader

EDUCATION:  
I’m currently doing my Post Graduation 
(Level 7 Diploma in Strategic  
Management and Leadership)
Forex Trading Course
Degree in Retail and Management
Level 5 Diploma in Management by CMI
Internal Auditing in Quality and 
Management System and Quality 
Management from CQI - Chartered 
Institute of Quality.

pension funds.  We, as an organisation issue
policies that protect individuals, businesses 
and other entities against the probability 
that a loss may occur. 

CURRENT ROLE: My current role within 
Nossa Seguro’s company is as an Accountant 
and Finance manager. 

Ensuring there are enough funds 
available to meet the day to day 
payments. 

information

Level 5 Diploma in Management by CMI
Internal Auditing in Quality and 
Management System and Quality 
Management from CQI - Chartered 
Institute of Quality.
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Q: Who did you look up to as a 
child?
A: I look up to my mum because she is 
a strong, courageous and independent 
woman. She is the one who taught me 
how to stand up for myself and always 

human being. She also taught me how to 
never follow the crowd and become the 
unique and talented person I am today. 

The second person I looked up to and 
who also inspired me, is lady original 
Mary Kay, as an entrepreneur and a 

pink Cadillac. I don’t’ know, but I’ve 
always felt that those who were born a 
few years ahead of me such as my mum 
and Mary Kay had something important 
but the at same time something 
spectacular to show me.

Q: What’s the best job you’ve ever 
had?
A: For me, the best job I’ve had is the 
one I’m currently working in at Nossa 
Seguros because of my current role and 
responsibility.

Q: What’s the last book you read?
A: The last book I read was the business 
planning and Decision Making by Evans, 
Bates  rishma and Holmes 8th edition. I 
utilised it as a refresher of what I have 
studied in university.

Q: What’s the best life decision 
you’ve ever made?
A: I feel that if I let God help guide with 
the decisions, then all decisions will be 
good ones. But my top 2 are:
1. The best decision that I ever made 

in my life was to continue my 
education beyond Professional 
Studies. Working my way through 

but it taught me some of the most 
valuable lessons about persistence, 
perseverance and fortitude.

2. Having my two wonderful daughters 
and handsome son. 

Q: What scares you most?
A: Spiders - because they just freak me 
out.

Q: What’s the best advice you 
could give to someone aspiring to 
work in your field?
A: All I can say is be prepared for the 
hard work. Nothing in life comes for 
free or is going to be sugar coated for 
you. Be perseverant, work hard, and 
be ambitious in what you want to do 
or even become. Always show your 
potentials and skills to employers. This 
demonstrate that you have the capacity 
to work not just in an accountancy 

Maintain humble and gain knowledge 

in working in. Trust me, employers 

individuals.

Q: What single project would you 
consider to be the most significant 
in your career to date?  
A: Setting up my own online fashion 
business  

Q: What aspect of your job do you 
find most challenging?
A: 

Q: What aspect of your job do you 
find most enjoyable?
A: The most enjoyable aspect of my job I 
have to say is travelling. I am privileged 
to travel to other countries and conduct 
meetings on behalf of my organisation. 

different people, learn new skills 
and share professional and cultural 
differences. 

Q: Describe a typical working day?
A: 
on what I have on that day, for example, 
attending a meeting or sign off receipts. 
Then I could go on my break, have lunch 
with my friends. My favourite spot for 
lunch is Venneza. They do the best sea 
dishes. I love that place. Then return to 

monthly investments of the company.

Q: If shipwrecked on a desert 
island what 3 items would you 
want with you?
A: A photo album of my family – so 
that I can remember them if I am not 
rescued within days, food and water, 
makeup set

Be perseverant, work 
hard, and be ambitious  
in what you want to do...

I am privileged to travel 
to other countries and 
conduct meetings on 

behalf of my organisation.

...she is a strong, 
courageous and 

independent woman...

21



PROFESSIONAL DEVELOPMENT

After more than a year of development, 
Barcelona based Marketjob have 
announced the UK launch of its global 
job search engine Marketjob.net  
(www.marketjob.net).

The service is available in nine 
languages and can accommodate 

and companies. Unlike other job 
search engines MarketJob.net does 
not advertise jobs itself, but instead 
provides registered companies direct 
access to a massive database of CVs 
from professionals around the world. 
Thus the portal serves as a powerful 
tool for HR managers, entrepreneurs, 
executives and head hunters to search 
for a candidate’s CV.

CEO Xavier Oleart, said, 

 he 
continued.

 

The languages supported by Marketjob.
netare Spanish, English, German, 
Japanese, Portuguese, Russian, French, 
Chinese and Hindi. The search engine 

position. 

 Oleart said.

Marketjob.net is aimed at professionals 
who are either in a job or looking for 
a new one as well as those entering 
the labour market. Registered job 
seekers can upload their image and 
CV and other details and search for 
companies of interest. They can also 
select up to three countries in which 

employment opportunities. Marketjob.
net also allows users to see which 

Oleart added:

So far over300 companies and more 
than 1000 users have registered. 
The platform is free of charge to 
both businesses and job seeking 
professionals.

SPANISH COMPANY LAUNCHES GLOBAL SEARCH 
ENGINE FOR PROFESSIONALS AND BUSINESSES

“We developed this 
platform to adapt to 

market needs”

Oleart added:
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Prysmian Group Launches The Fourth 
Edition Of Its Recruitment Program 
To Create A Pool Of Graduates 
With International Experience And 
Training.

40 More Graduates Of Different 
Nationalities Will Be Recruited And 
Groomed For Roles Of Responsibility. 
100 Graduates Have Already Been 
Recruited.

Prysmian Group, world leader in 
the energy and telecom cables and 

systems industry, is launching the 
Fourth edition of its international 
program to recruit 40 new graduates in 
Engineering and Economics, with the 
aim of helping develop the business’s 
managers and professionals of the 
future. The new recruits will be mainly 
placed in the Research & Development, 
Manufacturing and Sales functions.

in the past few days and will last until 
the end of December 2014, involves a 
structured selection and assessment 
process both at local and Group level, 
with the aim of having 40 more young 

quarter of 2015. 

editions, which has seen the 
recruitment of some 100 graduates 
from 30 countries (Australia, Brazil, 
China, Columbia, Denmark, Egypt, 
Finland, France, Germany, Hungary, 
India, Indonesia, Italy, Lebanon, Mexico, 
Netherlands, Norway, Poland, Russia, 
Singapore, Slovakia, Spain, Sweden, 
Thailand, Turkey, UK, USA, Venezuela), 
this year’s program once again offers 

successful candidates a permanent 
employment contract, competitive 
salary, and an initial period of induction 
and training at the Milan headquarters 
followed by a 12-month job rotation in 
their country of origin. This job rotation 

experience of production activities and 
effectively understand the processes, 
by spending time in direct contact with 
factory activities, product technologies 
or the dynamics of customer 
relationships. 

This will be followed by at least 24 
months of experience abroad within 

involvement and integration in the 

contribution to the business goals. After 
three years within the program, the aim 
is to assign junior management roles 
in the home country or abroad, based 
on the following criteria: performance 
appraisals, personal ability, 
achievements and business needs.

says Fabrizio 
Rutschmann, Group Human Resources & 
Organization Director. 

Human resources management is 
a strategic development factor for 
Prysmian Group. Talent management 
and development, like international 
mobility and training programs, are an 
important investment for strengthening 
and developing the Group.

The program may be repeated in 
coming years. Details and application 
forms are available at http://careers.
prysmiangroup.com

PRYSMIAN GROUP LAUNCHES THE 
FOURTH EDITION OF ITS RECRUITMENT 
PROGRAM TO CREATE A POOL OF 
GRADUATES WITH INTERNATIONAL 
EXPERIENCE AND TRAINING
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MODEL THE WAY 

The leaders shall effectively model 
the behaviour they expect of others, 

principles. They must clarify values. 
This means talking about your values. 

then they must clearly and distinctively 
give voice to their values. By living 
their values others will understand 
so much more about just who their 
leaders are and why they should follow 
them. But it’s not just the leader’s 
values that are important. Leaders 
aren’t just representing themselves. 
They speak and act on behalf of a 
larger organisation. Leaders must forge 
agreement around common principles 
and common ideals.

INSPIRE A SHARED VISION

Exemplary leaders have a desire to 
make something happen, to change the 
way things are, to create something that 
no one else has ever created before. 
In some ways, leaders live their lives 
looking forward. They are guiding, and 
leading others forward to the vision 
they’ve created. They know where they 
are going, they can see the outcome and 
they’re taking others on the journey 
with them. They are looking for new 
and better ways as they move forward 
to reach the outcome, to achieve their 
vision. They see pictures in their 
mind’s eye of what the results will look 
like even before they’ve started their 
project, much as an architect draws a 
blue-print or an engineer builds a model 
and those following will want to come 
with them on the journey to achieve 
this vision when the vision is for the 
common good, when the followers see 

achieved, they create a new one. They 

along the way, or created a new, bigger, 
better or clearer vision  as they move 
forward. Their clear image of the future 
pulls them forward. Yet visions seen 

change in a company. A person with no 
constituents is not a leader, and people 
will not follow until they accept a vision 
as their own. Leaders cannot command 

commitment, only inspire it, Leaders 
have to enlist others in a common 
vision. To enlist people in a vision, 
leaders must know their constituents 
and speak their language. People 
must believe that leaders understand 
their needs and have their interests at 
heart. Leadership is a dialogue, not a 
monologue.

CHALLENGE THE PROCESS

When it comes to innovation, the 
leader’s major contributions are 
in the creation of a climate for 
experimentation, the recognition of 
good ideas, the support of those ideas, 
and the willingness to challenge the 
system to get new products, processes, 
services, and systems adopted. It 
might be more accurate, then, to say 
that leaders aren’t the inventors as 
much as they are the early patrons and 
adopters of innovation. Leaders know 
well that innovation and change involve 
experimenting and taking risks.

Despite the inevitability of mistakes and 
failures leaders proceed anyway. One 
way of dealing with the potential risks 
and failures of experimentation is to 
approach change through incremental 
steps and small wins. Little victories, 
when piled on top of each other, build 

challenges can be met. In so doing, they 
strengthen commitment to the long-
term future. Not everyone is equally 
comfortable with risk and uncertainty. 
Leaders must pay attention to the 
capacity of their constituents to take 
control of challenging situations and 
become fully committed to change. You 
can’t exhort people to take risks if they 
don’t also feel safe.

ENABLE OTHERS TO ACT

Leaders make it possible for others to 
excel. They know that those who are 
expected to produce the results must 
feel a sense of personal power and 
ownership. Leaders understand that 
the command and control techniques 
of traditional management no longer 
apply. Instead, leaders work to make 
people feel strong, capable, and 
committed. Leaders enable others to act 
not by hoarding the power they have 

THE FIVE 
PRACTICES OF  
EXEMPLARY 
LEADERSHIP

 
HRD LECTURER

PROFESSIONAL DEVELOPMENT

Leadership 
is everyone’s 
business and 
a learned 
practice. It is 
not the private 
property 
of special 
people, nor 

does it belong to a few select 
shining stars. Leadership is 
not about what about who you 
are, it’s about what you do, and 
according to Kouzes & Posner 
(2012) the ‘Five Practices of 
Exemplary Leadership’ are 
available to anyone who accepts 
the leadership challenge. The 
challenge of taking people and 
organisations to places they 
have never been before and can 
be learned and applied in the 
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but by giving it away. Exemplary leaders strengthen 
everyone’s capacity to deliver on the promises they 
make. Leaders foster collaboration and build trust. This 
sense of teamwork goes far beyond a few direct reports 

make the project work and in some way, all who must 
live with the results. In today’s virtual organisations, 
cooperation can’t be restricted to a small group of 
loyalists; it must include peers, managers, customers, 
clients and suppliers, all those who have a stake in the 
vision.

ENCOURAGE THE HEART

Recognition and celebration aren’t about fun and 
games, though there is a lot of fun and there are a lot 
of games when people encourage the hearts of their 
constituents. Neither are they about pretentious 
ceremonies designed to create some phony sense of 
camaraderie, people simply don’t believe that person. 
Encouragement must be a meaningful, genuine, curious, 
and serious business. It’s how leaders visibly and 
behaviourally link rewards with performance. When 
striving to raise quality, recover from disaster,  
start-up a new service, or make dramatic change of 

of behaviour that’s aligned with cherished values. 
Leaders also know that celebrations and rituals, 
when done with authenticity and from the heart, 
build a strong sense of collective identity and 
community spirit that can carry a group through 
extraordinarily tough times.

PROFESSIONAL DEVELOPMENT

References: 
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New Women in Manufacturing 
Group’s Survey Results Released 
Ahead of Manufacturing Day

A new survey shows that there is one 
group of potential employees that 
should not be overlooked - young 
women. Women in Manufacturing, 
(WiM), a group of nearly 500 
women dedicated to attracting, 
retaining and advancing women in 
the manufacturing sector released 
the survey, co-produced with Plante 
Moran.

The survey of over 870 women - 
including both experienced women 
currently working in manufacturing 
and young women who are just 
beginning to consider their career 
options - offers several promising 

in the manufacturing sector. Most 
importantly, the survey found that 

the top factors young women are 
seeking in careers and the factors 
manufacturing careers offer.

Young women ranked remuneration 
as the most important factor they 
are seeking in a career, followed 
closely by work that is interesting and 
challenging. At the same time, more 
than 80% of women in manufacturing 
today say that their work is interesting 
and challenging and half of women in 
manufacturing say that compensation 

sector.

The survey also found that 74% of 
women working in manufacturing 
believe that the sector offers multiple 
career paths for women and that more 
than half of women in manufacturing 
today think that the sector is a leading 
industry for job growth for women. 
In addition, 64% of women working 
in manufacturing reported that 
they would recommend a career in 
manufacturing to a young woman.

But despite these high numbers, young 
women remain woefully unaware of 
the opportunities available to them in 
the manufacturing sector. Less than 
half of young women believe that 
manufacturing offers the interesting 
and challenging work they’re seeking 
and less than 10% of young women 
placed manufacturing among the top 

most opportunity for young women 
today.

The survey results were presented 

annual WiM SUMMIT held in 
Schaumburg, IL.

Learn more about the WiM survey and its 
results:

Survey Fact Sheet - http://
higherlogicdownload.s3.amazonaws.
com/WOMENINMANUFACTURING/
c28f3d53-82a8-42cf-8454-3ac2112b2d50/
UploadedFiles/SurveyFactSheet.pdf

Survey Report - http://
higherlogicdownload.s3.amazonaws.
com/WOMENINMANUFACTURING/
c28f3d53-82a8-42cf-8454-3ac2112b2d50/
UploadedFiles/SurveyReport.pdf

NEW SURVEY SHOWS KEY TO 
RECRUITMENT OF WOMEN IN 
MANUFACTURING SECTOR

PROFESSIONAL DEVELOPMENT



APSCo Deloitte UK Recruitment Index 
2014 reveals sustained growth in the 
sector

69% of professional recruitment 

income 

overseas 

as top challenge 

New research from business advisory 

(APSCo) reveals strong performance 
across the UK professional recruitment 
sector. The second annual APSCo 
Deloitte UK Recruitment Index found 
that almost 70% of professional 

in net fee income over a 12 month 
period. Average annual growth across 
all respondents was 29%.

Katie Folwell-Davies, human capital 
services partner at Deloitte, comments: 

Strong growth reported but 
challenges remain.

While these results are broadly positive, 
there is still an air of caution, with 

concerned about getting the talent 
required to cope with growth. Indeed, 
59% of respondents highlighted this 
as their number one challenge in the 
year ahead, while over a third said 
developing a strong management team 
would be central to achieving success. 

Global mobility of talent fuels 
international footprint expansion.

Just under half of respondents plan to 

were based solely in the UK and those 

with an international presence reported 

also be in new markets. This indicates 
that UK based businesses now have the 

international recruiters are increasing 

growing mobility of professional talent.

Ann Swain, chief executive of APSCo 
comments: 

innovative.

The research also showed that 

innovative with candidate attraction 
techniques both for their clients and 

diversity and inclusiveness agendas to 
improve candidate engagement and 
connect with communities to identify 
talented candidates and plan for the 
future. 

Ann Swain continues: 

Katie Folwell-Davies concludes: 

APSCO DELOITTE UK RECRUITMENT INDEX 2014 
REVEALS SUSTAINED GROWTH IN THE SECTOR

PROFESSIONAL DEVELOPMENT
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The BCC publishes its Workforce Survey.

The BCC’s Workforce Survey suggests 
that stronger links must be formed 
between educators (schools, colleges 
and universities) and business to 
better prepare young people for 
work.

More than three-quarters (88%) of 
businesses think school leavers are 
unprepared for the workplace, while 
over half (54%) think graduates are 
not work ready.

John Longworth: ‘It isn’t about 

people - it is a joint responsibility 
between businesses, educators and 
government’

OVERVIEW

The British Chambers of Commerce 

its Workforce Survey, Developing the 
Talents of the Next Generation. Results 
from the survey show that businesses 
overwhelmingly feel that many young 
people are not adequately prepared 
for the workplace upon leaving the 
education system.

Findings from the survey of almost 
3,000 companies show that more than 
three-quarters (76%) report a lack 
of work experience as one of the key 

reasons young people are unprepared 
for work. Over half (57%) said that 
young people are lacking basic ‘soft’ 
skills, such as communication and team 
working, to succeed in the working 
world.

The BCC has made a number of 
recommendations to better prepare 
young people for work and to encourage 
businesses to play a greater role in 
preparing the next generation of 
workers. This includes universal work 
experience in all secondary schools, 
and assessing schools, colleges and 
universities on the employment 
outcomes of their pupils, rather than 
just exam results.

KEY FINDINGS FROM THE 
SURVEY:

88% of businesses believe school 
leavers are unprepared for the world 
of work, in comparison to 54% of 
businesses that think graduates are 
unprepared for the workplace.

(76%) believe a lack of work 
experience is the reason young 
people are unprepared for work.

However, more than half of 
businesses (52%) say they don’t offer 
work experience placements.

Reasons for this include cost and 
time (25%), too much school admin 
(23%) and a lack of information 
(22%).

experience said ‘preparing the future 
workforce’ was a key motivation.

More than half of businesses (57%) 
said a lack of soft skills, such as 
communication and team working, 
were reasons why young people 
were not ‘work ready’.

Almost half of businesses (46%) said 
there was a lack of careers advice 
available for young people.

Due to fears around the work 
readiness of young people, more than 

have not recruited a young person 
(aged between 16 and 24) in the last 
year.

Just over one third of businesses 
(39%) said they offer 
apprenticeships.

consider offering apprenticeships 
in future, while 54% say funding for 
additional training would encourage 
them to hire more young people.

YOUNG PEOPLE NEED MORE SUPPORT TO MAKE 
TRANSITION FROM EDUCATION TO WORK, SAYS BCC

PROFESSIONAL DEVELOPMENT
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To better prepare young people for 
work, the BCC has made the following 
recommendations taken from its 2014 / 
2015 Business Manifesto:

Introduce experience of work in 
all secondary schools, through 
links with Accredited Chambers of 
Commerce, to help ensure a smooth 
transition from the education system 
to the world of work.

Assess secondary schools according 
to the future jobs and earnings 
of their pupils, through the 
appropriate school inspectorates in 
the devolved administrations. This 
would reform school measurement 
and accountability to focus on 
employability skills and preparation 
and exposure to work.

Work with government and devolved 
administrations to place a business 
governor on secondary school boards 
to increase business engagement.

Allow all university students to 
choose business and enterprise 
modules as part of their degree 
programmes, to encourage and train 
potential entrepreneurs and business 
people from a more diverse range of 
academic backgrounds.

Increase the take up of 
apprenticeships by extending the 
£1,500 apprenticeship grant for 
employers beyond 2016. Demand 
from candidates has outstripped 
supply of apprenticeship vacancies 
by as much as 11 to one.

Commenting, John Longworth, Director 
General of the British Chambers 
of Commerce (BCC), said: 

PROFESSIONAL DEVELOPMENT
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When I was 25 years old, you couldn’t 
tell me or train me in anything. As 
a salesperson I knew it all, I was 
hitting my targets, achieving my 
bonus and living the life of Riley. It 
is only now, a few (ahem!) years on 
that I realise how little I really knew 
and understood, and how important 
training, development and growth is.  

The problem with training and 
development  appeared to 
be that a lot of the training at the time 
was pretty poor. You know the score, 
423 PowerPoint slides of information 
that was out of date, clunky and not 
really quite connected to 

Now the shoe is on the other foot 

company trying to engage the 25 year 
olds  in 
personal development. I would like to 
think we can engage a lot more people 
and motivate them to learn and develop 

.

SO WHAT DO WE DO THAT IS 
SO RADICALLY DIFFERENT TO 
OTHERS?

Nothing really, we simply focus on our 
customers and on how individuals 
learn, we engage them in a number of 
different ways. As a simple example, 
imagine if you have bought a new digital 
radio. When you get home I am going to 

all of the instructions before you plug 
it in, the second is to just go and play 
with it until it works. Chances are, you 
know pretty quickly which group you 
sit in. Now imagine I forced you to go 
against your preferred method. Those 
of you who just want to play are forced 
to read the instructions and vice versa. 
How well does this sit with you? How 
effective if this? How frustrated would 

you be? This is a simple example of how 
we like to take information in, and in 
essence it is why, not everyone engages 
in training in the same way.

When we deliver training now we rely 
very heavily on discovery, we don’t 
use PowerPoint, but we tend to build 
information and ideas with groups. 
This self-discovery really helps people 
engage and helps the information stick. 
We focus on three key areas in training 
and they are knowledge, skills and 
behaviours. The last one, behaviours, 
is key for us, especially in a sales 
environment. The reason for this is, in a 
lot of instances sales people know what 
they should be doing, they just don’t so 
it . We help them 
identify why they don’t do certain things 
and this can be a very enlightening 
journey. Once they can see this, our role 

effective behaviours to achieve their 
goals. Think about this from your own 
perspective and job role, what are the 
things you know you should do, but 
don’t, what do you avoid and why?

One of the other areas we use to bring 
training to life is to mix up what and 
how we deliver information. We use 
workbooks for those that like to read 
and see the details, group work for 
participants to roll up their sleeves and 
get stuck in and individual exercises 

to share experiences. Videos are used 
to stimulate the group with external 
content and we provide additional 
material to delegates to read around 
the subject should they wish to. We also 
use games  to help 
delegates appreciate some subjects in 
a different way. All of these techniques 
help engage all of our delegates with a 
keen eye on my 25 year old self, sitting 
in a training room thinking - 

TRAINING FOR 
THOSE WHO 
DON’T WANT TO 
BE TRAINED

 

PROFESSIONAL DEVELOPMENT

New Results Training are the home 
of the current British Saes Trainer of 
the Year and specialise in sales and 
management training and development.  
They produce a weekly video - 

 aimed to sharing simple and 
effective tips - see them all here www.
newresultstraining.co.uk/category/
try-this-this-week/ or you can sign up 
to get the weekly tip emailed straight to 
you here: Try This This Week sign up
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FOR MORE INFORMATION, VISIT:

“What do you want  
to achieve?” Our clients use us to:
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Permanent vacancies increase 25% 
year-on-year

Engineering leads the way in jobs 
boom with opportunities in the 
sector up 47% on 2013

Professional contract and temporary 
vacancies also improving (up 10%)

evidence of talent shortages

have 25% more vacancies on their 
books than this time last year according 
to new survey data from APSCo. Its 
latest research comes as the Treasury’s 
growth forecast* for the UK economy 

the 1.8% predicted at the outset of 
2014. 

Strong growth across all 
professional sectors with 
engineering surging ahead.

latest data from APSCo indicates that 
hiring increases are consistent across 
all the core professional sectors the 
trade association represents, including 

social work and media & marketing. 

While the engineering sector has 
demonstrated systematic growth for a 
number of months now, the most recent 

ahead further still, with vacancies up 
a staggering 47% year-on-year. While 

also been seen in the IT and media & 
marketing sectors (up 24% and 18% 
respectively).

This boost in hiring activity across a 
diverse range of sectors echoes recent 
data from ONS, highlighting that London 
is moving away from its reliance on the 

technical sector, which has added 
110,000 employees in the past four 
years. It is also in keeping with new 
research by Deloitte, which indicates 
CFOs believe that now is a good time to 
add more risk to the balance sheet.

evidence of talent shortages

salaries across all professional sectors 
were up by a robust 3.9% on the same 

than last month’s shift of 1.3%. This 
overall growth is characterised by 

with engineering recording a 12.2% 
uplift in salaries on the same month in 

up 2.7%, 1.4% and 1.3% respectively. 
This echoes a recent survey which 
shows engineering graduates receive 
among the best starting salaries and 
underlines the huge demand for talent 
in this area, where business expansion 
plans are in jeopardy in the face of the 
growing skills crisis.

Ann Swain, Chief Executive of APSCo 
comments:

John Nurthen, Executive Director of 

Analysts, which compiles the research 
for APSCo, comments: 

DEMAND FOR PROFESSIONAL TALENT UP 25% 
AS CFOS ADD RISK TO THE BALANCE SHEET
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State-of-the-art complex will meet 
needs of growing business and add 
80-100 new jobs.

Advanced Atomization Technologies, 
the joint venture between Parker 
Aerospace and GE Aviation, will expand 
its facility in Clyde, New York. The 
updated manufacturing facility and 

increased demand for work that is being 
scheduled for new engine programs that 
are experiencing dramatic production 
ramp up within the next several years.

“We are committed to the Clyde 
area and value our experienced 
workforce who are experts in 
the production of fuel nozzles. 
We are proud to partner with the 
community and grateful for its help 
in obtaining grants so that we can 
grow and develop our business.”

AA TECH employs about 350 skilled 
assemblers, technicians, engineers and 
other professionals. With increased 
work volume driving the expansion, 
the company plans to hire 80 to 100 
additional team members over the next 

said AA TECH 
General Manager David Overholt. 

The existing AA TECH facility will be 
completely refurbished and transformed 
into a state-of-the-art production 
facility, adding more than $20 million 
in new advanced manufacturing 
equipment. The new 28,000 square 
foot building being constructed will 

a multi-purpose and lunch room and 
an exercise facility. The project also 
includes a larger and improved parking 
lot. Construction will begin in October 
2014 and is expected to be completed in 
February 2016.

New York State will provide up 
to $900,000 in performance-
based Excelsior Jobs Program tax 
credits in return for AA TECH’s job 
creation commitments. Empire State 
Development is providing a $500,000 
capital grant from the state’s Economic 
Transformation Program. This 
program supports the economies of 
communities affected by the closure 
of certain correctional and juvenile 
justice facilities, in this case Butler 
Correctional Facility. Wayne County 
will provide assistance in the form 
of a Payment in Lieu of Taxes on the 
added value of the addition to the 
facility. Additionally, the Wayne County 
Board of Supervisors has authorized 
assistance of up to $100,000 for public 

infrastructure. This will be matched by 
cash or in-kind services from Advanced 
Atomization Technologies and the local 
municipalities, the Village of Clyde and 
Town of Galen.

AA TECH is head-quartered and 
performs all of its manufacturing, 
including the GEnx, LEAP and 
GE9X, in Clyde, New York. Its fuel 
nozzles are installed on almost every 
commercial aviation and industrial 
engine manufactured by GE Aviation. 
Aftermarket support for the nozzles is 
performed in Glendale, Arizona; Kuala 
Lumpur, Malaysia; and Petropolis, 
Brazil.

The LEAP fuel atomisation nozzle is 
one of the most advanced fuel nozzles 
used in modern propulsion today. The 
nozzle’s tip is manufactured at a new 
GE Aviation facility in Auburn, Alabama, 
using a 3-D additive technique. The 
tip is then sent to AA TECH to be 
incorporated into the nozzle’s assembly. 
The nozzle is assembled and tested at 
AA TECH’s Clyde facility using advanced 
manufacturing processes.

Wayne County Economic Development 
Department Director Bob McNary 
said that the county wholeheartedly 
endorsed the expansion, as evidenced 
by the Board of Supervisors favourable 
recommendation and endorsement 
of the $500,000 in ETP grant funds 
and the award of up to $100,000 in 
County Industrial Site funds for public 
infrastructure improvements. He stated 
that the county was glad that these 
incentives could be made available, as 
the competition from sites in two other 
states was very aggressive.

PROFESSIONAL DEVELOPMENT

ADVANCED 
ATOMISATION 
TECHNOLOGIES 
TO EXPAND 
AND INCREASE 
WORKFORCE
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UAE EMPLOYMENT MONITOR 
HIGHLIGHTS

Professional job vacancies rose by 
8% between February 2014 and 
March 2014.
Between March 2013 and March 
2014, there was a 2% increase in 
roles.
The number of professional 
jobseekers increased 16% from 
February 2014 to March 2014.
Year-on-year, the number of 
professionals looking for work 
increased by 7%.

HIRING MARKET PICKS UP IN 
FEBRUARY FOLLOWING SLOW 
START 

Following a buoyant February, when 
the professional jobs market ramped up 
again after the New Year break, March’s 
UAE Employment Monitor recorded an 
8% month-on-month rise in available 
positions across the region - from 2,238 
to 2,417 professional roles.  Compared 
to the same period last year, vacancies 
are also up, from 2,280 recorded in 
March 2013.

Candidates actively seeking professional 
opportunities numbered 13,152 
in March 2014, up from 11,366 in 
February 2014 - a 16% increase month-
on-month. Year-on-year data also shows 

a jump from March 2013, when 12,268 
professionals were active in the jobs 
market.

Trefor Murphy, Managing Director, 
Morgan McKinley UAE commented:

PROFESSIONAL JOB OPPORTUNITIES 
IN THE UAE RISE 8%
WRITTEN BY: TREFOR MURPHY, RECRUITMENT SPECIALIST MORGAN MCKINLEY

Professional job 
opportunities across 

the United Arab 
Emirates increased by 
8% between February 

2014 and March 
2014, according to a 
new survey by global 
recruitment specialist 

Morgan McKinley.
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Source: UAE Salary Guide and Market Overview 2014  |  All salary’s are typical and correct at the time of publication  |  Monthly gross salary in AED within the UAE for full time positions

TOP 3 ROLES IN DEMAND:
Supply Chain Manager
Procurement Manager
Warehouse Manager

TYPICAL SALARY’S
Logistics Manager 25,000 AED
Air Freight Manager - 20,000 AED
Transport Manager - 35,000 AED
Operations Manager - 40,000 AED
Shipping Manager - 35,000 AED
Warehouse Manager - 35,000 AED
Demand Planner - 20,000 AED
Supply Planner - 20,000 AED
Buyer (Raw Material) - 15,000 AED
Supply Chain Manager - 35,000 AED
Purchasing Manager - 35,000 AED

SUPPLY CHAIN AND 
PROCUREMENT

TOP 3 ROLES IN DEMAND:
Financial Planning & Analysis
Technical Accounting (IFRS 
especially)
Cost Management

Group CFO - 110,000 AED
Regional CFO - 80,000 AED
Finance Controller - 32,000 AED
Finance Manager - 25,000 AED
Chief Accountant - 30,000 AED
Financial Accountant - 18,000 AED
Financial Analyst - 20,000 AED

QUALIFIED
Assistant Accountant - 13,000 AED
Purchase Ledger Manager - 18,000 
AED
Purchase Ledger Clerk - 13,000 AED
Credit Manager - 20,000 AED

ACCOUNTANCY  
AND FINANCE

TOP 3 ROLES IN DEMAND:
HR Director
L&D and Talent Manager
In-house Recruiters

TYPICAL SALARY’S

Recruitment Specialist - 25,000 AED
Learning & Development - 35,000 
AED
HR Manager - 35,000 AED
HR Director - 45,000 AED
Group HR Director - 55,000 AED

HUMAN RESOURCES

UAE EMPLOYMENT AND SALARY STATISTICS

www.dlcandtraining.co.uk    info@dlctraining.co.uk    0800 0126 770
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COMPANIES 
STRUGGLING TO 

WIN CUSTOMERS 
FOR LIFE, SAYS NEW 
STUDY BY FORBES 

INSIGHTS AND 
SITECORE
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50% of companies are unhappy with 
current marketing tools ability to 
nurture customer engagement and 
loyalty.

Sitecore Symposium Las Vegas - A new 
study by Forbes Insights, in association 
with Sitecore, shows that while 94% 
of respondents say keeping customers 
for life is prioritised within their 
organization, 49% are unhappy with 
their current marketing technology’s 
ability to support those goals. The 
report, 

 is based on a survey of 
more than 300 senior executives in 
North America and provides new 
insights into the way businesses 
understand and approach the customer 
experience. Sitecore and Forbes Insights 

Symposium Las Vegas, a conference 
attracting 1,200 marketers and 
technologists.

“Customers 2020: The Future of 
B-to-B Customer Experience”

While organisations say that retaining 
customers and obtaining a single view 
of the customer are top marketing 
priorities, most still concentrate on 
customer acquisition. Just 38% of 
companies are primarily focused on 
retaining repeat customers for revenue 
growth, while nearly half (49%) are 
focused on gaining new customers.

and head of the CMO Practice for Forbes 
Media. 

By 2020, customer experience is 
expected to surpass product and pricing 
as the key differentiator for businesses.1 
To remain competitive in this evolving 

landscape, companies must orient 
themselves towards creating and 
keeping customers for life.

 said 
Michael Seifert, Sitecore CEO. 

Developing a single customer view is 
a top organizational priority; however, 
technical challenges - including a 
multiplicity of systems, fragmentation 
of data and the resulting silos and 
complexity - slow progress.

Only 16% of organisations 
surveyed do not consider a single 
view of the customer a priority, 
while 53% consider it a high to 
very high priority. The biggest 
challenges to developing this 

with keeping track of data 
among multiple systems, data 
redundancies and silos. On average, 
organisations use 36 different data-
gathering systems and vendors for 
marketing efforts.
Only a quarter (24%) of all 
respondents feel that customer 
communications and data 
gathering systems are fully 
integrated, while 13% report no 
level of integration at all. 
 

Silos and a lack of integration 
among teams also pose 
challenges to the delivery of 
seamless, personalized customer 
interactions.
Just 37% of respondents say the 
teams responsible for customer 
acquisition and interfacing 
regardless of lifecycle stage, are 
fully integrated.

Half (49%) of all respondents 
indicate marketing and data teams 
are siloed.
The top challenges to more 
integrated ways of communicating 
with customers include a lack of 
willingness to collaborate cross-

talent or technical capabilities to 
warrant integration. 
 

Organisations understand the 

lifetime value (CLV) metrics in 
strategic planning for acquisition, 
retention and revenue growth; 
however, regular usage rates are 
low.
Over three-quarters of respondents 
indicate average and maximum 
potential CLV metrics are highly 
valuable to their planning.
Only 58% regularly calculate 
average CLV, and 47% do not know 
potential maximum CLV. These 
low regular usage rates suggest 
that intention and action are 
disconnected. 
 

While organisations recognize the 
importance of a strategic approach 
to retaining customers for life, 
C-level marketers and technology 
executives are often left out of the 
process.
The importance of a strategic 
approach is well understood by the 
businesses surveyed. Eighty-four 
percent report having a strategy 
in place, and 49% indicate it is 
an integral part of their overall 
business strategy.
While 73% say the CEO is involved 
in developing that strategy, only 
38% indicate the CMO is involved. 
Even fewer - 33% - include the CIO 
in these conversations.

Download the report at  
www.forbes.com/forbesinsights/sitecore/
1 1 “Customers 2020: The Future of B-to-B 
Customer Experience,” Walker Information, Inc., 
2014
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Campaign Shows Power of Holistic 
Approach, Leveraging Social Media 
to Enhance Traditional Fundraising 
Tactics.

Siemens has exceeded its goal for The 
Baton Pass™, a campaign designed 

Cancer® and increase awareness for 
cancer research at a time when they are 
critically needed. A symbol of the hope 
we share that each of those diagnosed 
with cancer will survive, The Baton 
Pass campaign illustrated the profound 
effect of taking a grassroots approach to 
fundraising.

The Baton Pass was developed by 
Siemens, one of the world’s leading 
engineers of medical imaging, 
laboratory diagnostics, and healthcare 
IT solutions, to raise funds for Stand 
Up To Cancer® (SU2C). SU2C is a 
program of the Entertainment Industry 
Foundation (EIF), a 501(c)(3) charitable 
organization that supports pioneering 
cancer research designed to get new 
therapies to patients quickly. The 
campaign’s goal was not only to raise 
funds to support innovative cancer 
research, but also to raise awareness of 
the progress we’ve made in detection, 

monitoring, and treatment of this 
disease, and spread a message of hope 
that with continued investment in 
research, more cancer patients can 
become cancer survivors.

Siemens donated $1 to Stand Up To 
Cancer for every physical pass of the 
Baton and for virtual passes through 
www.facebook.com/TheBatonPass and 
Twitter, with the goal of reaching $1 
million by SU2C’s telecast on September 
5, 2014. Not only did Siemens reach that 
goal at an event at Penn State Hershey 
Children’s Hospital on September 2, but 
combined with employee and additional 
public contributions, the company 
exceeded it.

The Baton has traveled thousands of 
miles across the U.S. and Canada and 
appeared at nearly 100 events. It has 
been passed through the hands of 
patients, family members, survivors, 
doctors, nurses and researchers at 
some of the world’s most prestigious 
institutions, bringing its emblematic 
“hope” to everyone who is on the front 

started its journey on Good Morning 
America on March 19th followed by a 
celebration in Times Square, and then 
made stops at hospitals including New 
York-Presbyterian Hospital, Children’s 
Hospital of Philadelphia, Cleveland 
Clinic, City of Hope in Los Angeles, and 
Sick Kids Hospital in Toronto, among 

others. In addition to visiting hospitals, 
the Baton was passed at medical trade 
shows and conferences across the US, 
and was even taken on a bicycle tour of 
Southern California. It has been passed 

responders and comic book heroes; and 
even took a spin around the Kentucky 
Speedway. The Baton was also passed 
among 2,500 New York school children 
in one day. Celebrities including Robin 
Roberts, Jesse Tyler Ferguson, Dan 
Aykroyd, Michael J. Fox, Scott Hamilton, 
Lisa Swayze, and the cast of the 
television show Castle also participated 
in The Baton Pass. The Baton made its 

for The Who’s performance, which aired 
during SU2C’s telecast on September 5.

Siemens was able to achieve this success 
by taking a grassroots approach to the 
campaign - combining traditional in-
person tactics with heavy social media 
engagement and campaign promotion. 
The company complemented The 
Baton Pass’ launch with a Times 
Square and Taxi TV take-over in New 
York City that directed people to 
the campaign’s Facebook page. The 
Facebook page served as resource for 
those following The Baton Pass, and 
also provided a means for those who 
could not physically pass the Baton to 
do so virtually. In fact, the majority of 
passes were made online. Social media 
components enhanced and broadened 

SIEMENS EXCEEDS GOAL OF THE BATON PASS™ 
CAMPAIGN - DONATES OVER $1 MILLION TO 
STAND UP TO CANCER®
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the campaign, helping to meet its goal 
of raising awareness of the progress 
we’ve made and need to continue 
innovative research programs.

said Gregory Sorensen, MD, CEO, 
Siemens Healthcare North America. 

 said Kathleen 
Lobb, SU2C co-founder. 

Details can be found on Facebook at 
www.facebook.com/TheBatonPass.

© Siemens. 
IMAGE: Siemens 
Healthcare CEO Dr. Greg 
Sorensen Celebrates the 
Kickoff of the Baton Pass™ 
in Times Square 19/03/14

© Siemens. 
IMAGE: Siemens 
Healthcare CEO Dr. 
Gregory Sorenson and EIF 
CEO Lisa Paulsen on the 
Red Carpet at the SU2C 
Telethon 05/09/14

© Siemens. 
IMAGE: Madeline Bell & 
Dr. John Maris, M.D., from 
the Children’s Hospital 
of Philadelphia, “Pass the 
Baton” at Chop 20/03/14
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The Monster Wage Index Report 
Finds That Men Earn 29% More than 
their Female Colleagues in the U.S.

Monster in conjunction with the Wage 
Indicator Foundation, have released 
data regarding wage disparities among 
men and women in the United States 

of releases examining wages across 
global and U.S. regions, industry sectors 
and other comparative factors.

While many in the United States and 
Europe believe that the gender gap 

in the workplace is closing, the Wage 
Index data shows a very different 
reality. Women continue to be 
better represented in the workforce, 
particularly in supervisory positions, 
yet those women are not receiving the 
same wages as their male colleagues. 
The data collected determined that 
on average, men’s wages are 22-29% 
higher than women’s. In taking a closer 
look, the data also shows that U.S. men 
in supervisory positions make up to 
42% higher wages, on average, than 
their women counterparts.

 said Martin Kahanec, 

currently Visiting Research Fellow 
at Harvard University’s Labour and 
Worklife Program.

STAGGERING WAGE DISPARITIES BETWEEN 
MEN AND WOMEN ACROSS U.S. AND EUROPE
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Respondents to the survey were from different 
age groups, varied industries, and various 
hierarchical positions in their respective 
occupations. The data allowed analysts to 
determine the greatest gender gaps by industry. 
The highest gaps appeared in the Healthcare, 
Finance and Insurance, Legal, and Education 

earning between 35% and 43% less than men, 
respectively.
Examining feedback from the US, UK, Spain and 
Germany, on average:

Healthcare: females earn 34% less
Finance & Insurance: females earn 35% less
Legal: females earn 40% less
Education & Research: females earn 33% less

“While there may not be an immediate solution 
to diminishing the gender gap, there are some 
ways women can approach this topic with their 
employers,” said Joanie Courtney, Senior Vice 
President, Market Development at Monster. 
“Women should keep track of their successes on 
the job and be prepared to make a case for higher 
wages when appropriate. Developing ways to 
demonstrate your value in the workplace is key 
when negotiating pay, and this holds true for men 
as well.”

METHODOLOGY
The analysis presented in this report is based on 
the WageIndicator dataset covering the period 
of Quarter 1 2012 up to Quarter 2 2014. The 
wage analysis is based on data collected from 
the website www.paywizard.org and Monster 
newsletter from the aforementioned period. The 
sample used for the analysis consists of:

4,270 respondents living and working in the 
United States, approximately 57.17% of which 
are men and the remaining 42.83% women.
11,720 respondents living and working in the 
United Kingdom, approximately 59.66 % of 
which are men and the remaining 40.34 % 
women.
22,731 respondents living and working in 
Germany, approximately 59.79% of which are 
men and the remaining 40.21% women.
9,441 respondents living and working in 
Spain, 66.7% of which are men and the 
remaining 33.3% women.

Respondents from different age groups, varied 
industries, and various hierarchical positions in 
their respective occupations are included in the 
sample.

COUNTRY-SPECIFIC FINDINGS INCLUDE:

UNITED STATES
In the U.S., on average female workers earn 29% lower 
wages than males.
While there were “only” 4 percentage points fewer 
female respondents who claimed to work in supervisory 
positions, wages for male supervisors showed to be 42% 
higher than females.

SPAIN
In Spain, female workers earn 26% lower wages than 
males.
After spending ten years in their profession, Spanish men 
can expect a full 100% increase in wages, while Spanish 
women earn a 75% increase after the same amount of 
time.
Spanish male workers in supervisory positions also earn 
35% more than their female counterparts.

GERMANY
In Germany, female workers earn 23% lower wages than 
males.
Raises for tenure and/or increased responsibility are 
distributed somewhat more evenly: German men in 
supervisory roles earn 16% more than their women 
counterparts, and there is almost no difference (0.4%) 
in the amount a male worker’s wages are increased after 
10+ years in their profession over the increase a woman 
worker can expect.

UNITED KINGDOM
In the UK, female workers earn 22% less on average.
While women workers in the UK can expect an average 
22% wage increase if promoted to a supervisory position, 
male supervisors earn more than 40% higher wages than 
their non-supervisor counterparts.
Male supervisors in the UK earn 45% more than female 
supervisors.
UK male workers also receive more generous tenure-
related wage increases: women can expect 38% higher 
wages after 10+ years in their profession, while men 
receive 60% higher wages after the same amount of time, 
when compared to labour market entrants.
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Portion of every 
Community 

Store 
purchase 
directly 
supports 
education 

and career 
training 

programs 
through Green Umbrella ChildFund 
Korea

First-of-its-kind program in Korea 
builds on strong foundation of 
innovative education, job training 
and apprenticeship initiatives led by 
Starbucks around the globe

Celebrating Starbucks 15 years in Korea 
and its ongoing global commitment to 
supporting pathways to opportunities 
for young people in the community, 

Community Store in the Daehakro 

neighbourhood of Seoul. KRW300 (30 
cents U.S.) from every purchase at 
this store will go to Green Umbrella 
ChildFund Korea (GUCFK) to directly 
support lifelong skills development 
for youth through the Starbucks 
Comprehensive Youth Leadership 
Program.

said John Culver, group president, 

Channel Development and Emerging 
Brands.

The Starbucks Comprehensive Youth 
Leadership Program is an innovative, 
holistic program that builds on the 
collaboration with GUCFK to offer 
academic scholarships through 
graduation, combined with a unique 
curriculum focused on business 
acumen, collaborative communications 
and social consciousness as part 
of its aim to prepare young people 
from disadvantaged backgrounds for 
educational and career opportunities in 

STARBUCKS CELEBRATES 15 YEARS IN KOREA WITH 
OPENING OF FIRST COMMUNITY STORE TO CREATE 
PATHWAYS TO OPPORTUNITY FOR YOUTH
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Korea’s economy.

 
said Lee Je-Hoon, president, Green 
Umbrella ChildFund Korea.

Since 2006, Starbucks Korea and 
Green Umbrella ChildFund Korea have 
collaborated to help address social and 
community needs across Korea, with 
a strong focus on investing in young 
people that are seeking opportunities 
to participate in the economy. From 
the annual Green Santa Barista event, 
to Grow the Tree of Hope campaign, to 
skills development programs for youth, 
the two organisations have worked 

together to make a positive difference 
for young people in the community.

 said S.K. 
Lee, president, Starbucks Korea. “The 

Located in the education and arts 
district of Seoul, the Community 
Store will be a social hub for the local 
community celebrating opportunities 
to create a positive change through 
an interactive community board and 
a unique art wall, created by local 
university students.

Over time, the store will host workshops 
and seminars facilitated by business and 
community leaders to create dialogue 
and engagement on important topics 
impacting the community.

The Community Store opening is 
Starbucks eighth Community Store 
globally and the second Community 
Store in Asia. The Community Stores 

support smart solutions for the local 
community. Portion of the sales from 
each Community Store is shared with 

people in the community the education 
and career opportunities they need to 
succeed.

This Starbucks Community Store is open 
daily from 7 a.m. to 11 p.m. The store is 
located at 57 Daehakro,  
Jongno-gu, Seoul, Korea.

SECTOR NEWS - BUSINESS

Starbucks partners with (center) Lee Je-Hoon, president, Green Umbrella ChildFund Korea; S.K. Lee, president, Starbucks Korea; John Culver, group president, 
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SECTOR NEWS - INDUSTRY

Minister of Transport Ms. Dipuo 
Peters has welcomed private sector 
and civil society initiatives aimed at 
harnessing road safety programmes 
and interventions in South Africa.

Minister Peters met with the founder 
and Executive Director of Discovery 
Insure Mr Themba Baloyi and Chief 

The Discovery team introduced to the 
Minister the insurer’s Vitality Drive 
initiative which is aimed at bolstering 
road safety through incentives.

Vitality Drive is a mobile phone 
application that tracks driving 
behaviour, promotes knowledge and 
awareness and vehicle safety. It also 
discourages distractive driver behaviour 
such as the use of mobile phones while 
driving.

Minister Peters applauded Discovery 
Insure for having given scholar 
transport special focus by ensuring 
that those transporting school going 
children do keep them safe on the road.

She also highlighted the legislative 
strides that the Department of 
Transport is making in the expected 
promulgation of regulations governing 
scholar transport.

Minister Peters further indicated that 
Discovery Insure’s road safety initiative 
is likely to be embraced as part of the 
broad technological advances that the 
Department of Transport has made 

Corporation (RTMC).

enthused Minister 
Peters.

The Minister has encouraged more 
private sector and civil society 
organisations to join hands with 
government in the battle against road 
carnage.

She said the objectives of the United 
Nations Decade of Action for Road 
Safety campaign can only be realized 
through such partnerships. 

Among its primary targets, the UN 
global campaign aims to have member 
States halve road fatalities in their 
respective countries by 2020.

DISCOVERY INFORMATION
About Discovery Limited
Discovery Limited is a South African-founded 

in the healthcare, life assurance, short-term 
insurance, savings and investment products 
and wellness markets. Founded in 1992 by 

Adrian Gore, Discovery was guided by a clear 
core purpose - to make people healthier 
and to enhance and protect their lives. 
Underpinning this core purpose is the belief 
that through innovation Discovery can be a 
powerful market disruptor.
The company, with headquarters in 
Johannesburg, South Africa, has expanded its 
operations globally and currently serves over 
seven million clients across South Africa, 
the United Kingdom, the United States, 
China and Singapore. Vitality, Discovery’s 
wellness programme, is the world’s largest 

for individuals and corporates. The global 
Vitality membership base now exceeds 5.5 

provider. It trades on the Johannesburg 
Securities Exchange under the code “DSY”. 
Follow us on Twitter @Discovery_SA 

TRANSPORT MINISTER MEETS 
DISCOVERY INSURE LEADERSHIP 
TO DISCUSS ROAD SAFETY

Typical south african mountain road.



Introduction of PRO.connect API 
extends WEBFLEET capabilities to 
fully integrate mobile workforce 
applications.

TomTom Telematics have presented 
its new PRO 8 series driver terminals 
at the IAA Commercial Vehicle Show, 
which will revolutionise the possibilities 
and impact of Fleet Management on 
the business processes of clients in all 
industries.

The driver terminals are connected to 

WEBFLEET, and are designed to 
seamlessly integrate information 

systems and thus enable decision 
making based on real-time data.

The new API, PRO.connect offers new 
opportunities to customise the driver 
terminal with apps to further digitise 

such as vehicle checks, proof of delivery, 
question paths and barcode scanning 
can be integrated into WEBFLEET 

easier for mobile workers and, but also 
improving service quality for end-
customers.

The PRO 8270 & 8275 comes with a 

mobile device management platform 
to administer the various apps and 

customers full control over platform 
and devices, and the ability to service 
the driver terminal remotely. Companies 
using this platform ensure information 
security and contribute to increased 
safety on the road by reducing driver 
distraction.

said Thomas Schmidt, 
Managing Director TomTom Telematics. 

Mobile apps, along with other hardware 
and software applications available 
for integration are showcased in 
WEBFLEET’s’ App Center, which is the 

ready made integrations for a wide 
range of software from standard ERP or 
warehousing applications up to industry 

The new PRO 8 series is based on the 
TomTom BRIDGE and is the exclusive 
device platform that is fully out-of-
the-box compatible with TomTom 
WEBFLEET. The PRO 8 series offers 
additional integration capabilities for 
customised Apps using the new PRO.
connect API, and comes with a ready-
to-use mobile device management 
platform.

SMARTER WORKING ON 
THE ROAD WITH NEW 
TOMTOM PRO 8 SERIES 
DRIVER TERMINALS

SECTOR NEWS - INDUSTRY
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SECTOR NEWS - BUSINESS

Two beams on EUTELSAT 21B to 
deliver secure communications to 
users in remote areas.

Vizocom, a provider of integrated 
satellite broadband solutions, 
have announced it has selected the 
EUTELSAT 21B satellite operated by 
Eutelsat Communications to implement 

service in countries with harsh and 
challenging environments and limited 
terrestrial infrastructure.

Vizocom’s new AfricAsia Satellite 
Services will take advantage of two 
high-power service areas of the 
EUTELSAT 21B satellite to offer 
connectivity with speeds ranging from 
6Mbps to 10Mbps in the Middle East 
and Africa.

Vizocom’s service has been deployed 
in Mali for Bangladesh Army (BDA) 
Peacekeeping Forces situated since 
April 2014 in multiple military 
bases as part of a United Nations 

‘Multidimensional Integrated 
Stabilisation Mission’. Vizocom’s 
AfricAsia Satellite Services support BDA 
for critical functions, training services 
and logistics operations, ensuring 
mission preparation and execution 
while minimising risks.

AfricAsia Satellite Services also enables 
companies and organisations operating 
in remote locations in Iraq, Oman, Saudi 
Arabia, Libya, Mali, Egypt, Liberia, 
Djibouti and Afghanistan to connect 
remote sites to the Internet and access 
services that include Voice over IP, 
corporate networking and data.

Mohammed Al Zahri, Vizocom’s 
Regional Internet Services Sales 
Manager, commented: 

Michel Azibert, Eutelsat Chief 

added: 

VIZOCOM STRIKES NEW 
RELATIONSHIP WITH EUTELSAT 
FOR INTERNET CONNECTIVITY IN 
MIDDLE EAST AND AFRICA

DLC Digest  |  Issue 02 November 201446



LAST WORD

visit www.dlcandtraining.co.uk
or call +44 (0)800 0126 770



SECTOR NEWS - GREEN

The Cluster for Logistics, the Ministry 
of Sustainable development, Logistics 
in Wallonia have launched the Lean 
and Green Label in Luxembourg. The 
kick-off meeting on June 25th 2014 
gathered representatives from all 

and several show an interest in 
participating to the program. The 
Cluster for Logistics collaborates 
with Logistics in Wallonia for the 
implementation of the Label ‘Lean 
and Green’ for logistics companies in 
Luxembourg. If a Luxembourg-based 
company can demonstrate through 
an action plan that it will be able to 
reduce its CO2 emissions by 20% in 

for the Lean and Green Award. 

documents. 

Max Nilles of the Ministry of Sustainable 
Development and Infrastructure 

welcomed the visitors and presented 
the initiative in Luxembourg, which has 
the support from the ministry. This label 
is one of the most known in Europe and 
has a high market value and the project 
can help to attain EU climate objectives.

The Cluster for Logistics will centralize 
the information and subcontract part 
of the project to Logistics in Wallonia 
and the company Dart. The programme 
is accessible to any logistics company, 
says Emilie Parthoens from Logistics 
in Wallonia. Workshops and meetings 
shall help companies to work out a 
sound reduction plan. The company 
Dart, represented by Nicolas Rigo, has 
the mandate to evaluate the plans. 
Initiated in the Netherlands in 2007 by 
the agency Connekt, the Lean & Green 
phenomenon now concerns more than 
350 companies in the Netherlands, 
Italy, Belgium and Germany. This label 
is becoming an essential European 
recognition and welcomes the 

proactive companies in protecting the 
environment. Connekt is a Dutch non-

It aims to encourage businesses foster 
innovation in Green Logistics, by taking 
measures that not only yield cost 
savings, but at the same time reduce 
the burden on the environment. The 
Cluster for Logistics Luxembourg is the 

the ecological label ‘Lean and Green’. 
Max Nilles of the Ministry of Sustainable 
Development and Infrastructure, 
Charles Gosselin of the Cluster for 
Logistics and Nico Anten, Managing 
director of the Dutch agency Connekt 
signed the agreement in order to 
encourage logistics businesses to move 
to a higher level of sustainability. If you 
are interested in joining the initiative or 
want more information, please contact 
the Cluster for Logistics via mail or 
phone.

LEAN AND GREEN LABEL FOR 
LUXEMBOURG COMPANIES LAUNCHED

Max Nilles, Emilie Parthoens, Charles Gosselin, 
Nicolas Rigo (From left to right)
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Nestlé has announced its 
endorsement of Caring for 
Climate, the world’s largest 
coalition on climate issues, as part 
of the company’s long standing 
efforts to further provide climate 
change leadership.

Speaking at the U.N. Climate Summit 
in New York, José Lopez, Nestlé 
Executive Vice President and Head of 
Operations, said the company would 
back related initiatives of other 
leading international organizations, 
such as Carbon Disclosure Project 
(CDP), given the need of addressing 
the climate change issue.

said Mr. Lopez.

he said.

CARING FOR CLIMATE

Caring for Climate is led by the U.N. 
Global Compact, the U.N. Environment 
Programme and the U.N. Framework 
Convention on Climate Change. Nestlé 
partners with a variety of U.N. agencies, 
academia and NGOs, including the U.N. 
Global Compact and Rainforest Alliance, 
to address the range of complex climate, 
environmental and social issues that 
Nestlé and the world faces.

Caring for Climate commitments 
include continuously improving the 

the greenhouse gas (GHG) emissions of 
products, services and processes.

As the world’s biggest food and 
beverage company, Nestlé is directly 
impacted by the effects of climate 
change and that is why the company has 
for several years taken meaningful GHG 
emissions reduction and climate change 
adaptation actions, like using renewable 

in its operations.

Through such actions and the 
company’s work with suppliers, farmers 
and consumers to encourage resource 

and environmental stewardship, Nestlé 
has been recognised over the years 
as an industry leader by a variety 

of organisations and NGOs, such 
as Oxfam and the Dow Jones 

Sustainability Index.

OTHER CLIMATE 
ACTION INITIATIVES

Nestlé has backed the 
New York Declaration on 
Forests, whose vision of 
halting and reversing 
the loss of forests is 
aligned with Nestlé’s 
pledge to help achieve 
zero net deforestation 
by 2020.

The company is also supporting 
major initiatives from other leading 
international organisations: the six 
climate action initiatives of CDP and 
the Trillion Tonne Communiqué of the 
Prince of Wales’s Corporate Leaders 
Group.

The CDP aims, among other key 
goals, to remove commodity-driven 
deforestation from all supply chains 
by 2020 and to encourage responsible 
corporate engagement in climate policy.

Further, the company joined Business 
for Innovative Climate and Energy 
Policy (BICEP), a project of Ceres, 
to advocate for energy and climate 
legislation and publicly support the 
principles contained within the U.S. 
Environmental Protection Agency’s 
proposed Clean Power Plan. As a signee, 
Nestlé joins more than 170 businesses 
in acknowledging the risks of carbon 
pollution from power plants and the 

deployment.

Nestlé has reduced the GHG emitted in 
the manufacturing of one kilogram of 
products by half compared to 10 years 
ago. By 2015, Nestlé expects to reduce 
direct GHG emissions per ton of product 
by 35% compared with 2005, leading to 
an absolute reduction in GHG emissions.

Environmental sustainability is a key 
dimension to Nestlé’s annual Creating 
Shared Value Forum to be held on 
October 9th in Switzerland. The forum is 
an annual gathering of representatives 
from non-governmental organisations, 
industry and higher education where 
best practices around the concept of 
how to create shared value are shared 
and discussed.

NESTLÉ ENDORSES CARING FOR CLIMATE, OTHER 
CLIMATE CHANGE INITIATIVES AT U.N. SUMMIT

SECTOR NEWS - GREEN
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LAST WORD

Upon the 
successful 
completion of your 
course at DLC, you 
might be in line 
for a promotion 
or be considering 
a career move…
more likely than 

not this will involve an interview. Once 
again, remember what Benjamin said 

and with that in mind, here are a series 
of interview questions that you can 
prepare your answers to beforehand 
and suggestions of how to answer them. 

If you are asked to talk about yourself 
in an interview situation: Keep your 
answer professional. Identify some 
of your main attributes and commit 
them to memory.  Describe your 

of skills paying particular attention to 
those relevant to the job.

Have you enjoyed your career so 

achievements?  Think about a recent 
work- related achievement. Identify 
the skills you used in this and try 

company. The interviewer is trying to 

career aspirations. The answer must be 

what it is about your career so far that’s 
made you happy.  Similarly, if you feel 
you are moving too slowly, then you 
must qualify your answer.

A common interview question, is to 
ask you about your strengths and 
weaknesses:  This is one question that 
always crops up so there is no excuse 
for being unprepared. Concentrate 
on discussing your main strengths 
such as your ability to learn quickly, 
determination to succeed, positive 
attitude, your ability to relate to people 
and achieve a common goal. Have some 
examples already prepared in case you 
are asked for some. 

When addressing your weaknesses 
resist the temptation to say that you 
have none as this will lead to further 
questions. Instead, you can make 
reference to a weakness such as a lack of 
experience on your part in an area that 
is not vital for the job.  Alternatively, 

you may wish to describe a personal or 
professional weakness and the steps 
you have taken to combat it.  

The interviewer may ask you about 
challenging situations you have 
encountered, and how you overcame 
this: 

is and whether you can show good 

work situation that is easy to explain 
and which was not caused by you. Then 
you need to explain what the options 
were, why you selected the one you did 
and what the outcome was trying to end 
on a positive note.

At some point during the interview 

your current job: This is quite 
straightforward and requires you to 
make sure that your ‘likes’ correspond 
to the skills of the job you are applying 
for.  Make sure that you are enthusiastic 
but do not overdo it as you are looking 
to leave it after all. Similarly, for the 
dislikes, choose a characteristic of your 
present company, such as its size or 
decision-making processes and give 
your answer with the air of someone 
who takes problems and frustrations in 
your stride.  

Why do you want to leave your 
current employer? You may wish to 
answer this by stating that you are 
looking for a new challenge, more 
responsibility, experience and a change 
of environment. Try not to be negative 
in your reasons for leaving. 

Why have you applied for this 
particular job? This is an opportunity 
for you to provide evidence to the 
potential employer of how the job suits 

coincides with your long-term goals 
and involves doing things you enjoy. 
In order to do this it is important that 
you have a good understanding of the 
role and the organisation, and describe 
the attributes of the organization that 
interest you most.

Thomas Jefferson 
 which 

translates into when it comes to getting 
a new job delaying can be your worst 
enemy. Start your preparation early to 
beat the competition.

INTERVIEW ADVICE

As the saying goes 
famously 

spoken by Benjamin Franklin.  How 
True this is!!

night has been and gone and we are 
fast approaching Christmas and more 

CIPS students is nearly upon us.  Where 
has this year gone? 

It is not too late to start planning and 
organising your revision and there were 
some really useful tips given earlier to 
allow you to accomplish the task and 
pass your assessment successfully.  Your 
planning must be SMART!!

SMART is the acronym that over arches 
all courses here at DLC whether it is 
Management, Leadership, Operations 
Management, Export, Supply Chain and 
Procurement and I bet you are recalling 

this sentence. 

So how can revision be SMART?
establish what needs to be 

covered in your session, prioritising the 
most urgent areas.
Measurable: keep a clear track of what 
you have done and what remains to be 
done in the allotted time 
Adjustable:
unable to revise due to unforeseen 
events, make the time up elsewhere and 
be ready to make the most of the time 
you have.
Realistic: aim to do what you can 
realistically do to the best of your 
abilities. You have limited time and 
energy. Don’t spread yourself too thinly.
Timed: schedule quality revision 
sessions on a calendar or in a diary, 
so you know when you expect to have 
covered the topic

There are many other instances where 
we would be wise to remember “If 
you fail to plan, you are planning to 
fail”. What about our next meeting, or 
negotiation, a journey, a night out, a 
holiday or even Christmas shopping.  
If we want the right outcome then 
it makes sense that an element of 
planning is required. 

LAST WORD...

DLC Digest  |  Issue 02 November 201450



RELAX

Z

J

L

L 

P 

I

G 

D 

P 

U 

N 

E 

T

S 

Y 

Z 

 T 

H 

E 

F 

E

E 

N 

Y 

N 

N 

C 

N 

M 

G 

A 

X

O 

K 

T

I 

A

C 

T

J 

K 

P 

O 

A 

L

Y

J

Z 

B 

P 

U 

R 

Y

O 

S 

S 

M 

R 

 T 

E 

D 

G 

R 

S 

Q 

X

I

N 

O 

Z 

Q 

Q 

R 

 X 

Q 

U 

O 

N 

E

L 

L 

X 

A

R 

W 

Q 

A 

F 

J 

D 

V 

I 

X 

M 

E 

M 

 L 

Q 

U 

S 

U 

U 

G 

S 

N 

Y

S 

I 

A 

W 

I 

M 

D 

B 

N 

X 

U 

D

 X 

M 

V

M 

O 

W 

H 

I 

C 

I 

 Y 

C 

 J

A 

R 

 R 

E 

R 

A 

T

N 

D 

E 

G 

C 

I 

P

C 

E 

O 

J 

E 

N 

C 

B

N 

M 

K 

U 

M 

R 

V 

T

H 

 A 

S 

 L 

T 

 T 

I 

E 

H 

D 

T 

 A 

J 

I

E 

R 

P 

C 

S 

 V 

H 

J

G 

C 

M 

K 

Y 

N 

A

A 

K 

L 

X

M 

O 

A 

P 

X 

Z 

B 

R 

J 

C 

D 

Z 

 T 

I 

U 

A 

T 

P 

W 

A 

O 

W 

N 

M 

T

A 

P 

L 

E 

T 

J

O 

X

E 

E 

G 

U 

R 

L 

 E 

P 

O 

K 

C 

H 

L 

M 

F 

A 

Q 

M 

I 

B 

E 

I 

C 

O 

Y 

B 

W 

M 

D

CAREER
EDUCATION
ENHANCEMENT
IMPROVEMENT
LEADING
PROFESSIONAL
PROGRESS
PROMOTION
SALARY
STUDY

ACROSS
3. Fact of knowing about something;  
 understanding, familiarity with   
 information
4. Achievement of one’s aim or goal
9.  The capacity to make a profit
10. Military procurement, supply,   
 maintenance, and transportation
11. The goods transported by a vehicle  
 such as a truck, a ship, a train or airplane

DOWN
1. To obtain, or gain as the result of exertion
2. The amount of output or yield per unit of  
 input or expenditure achieved by a  
 company, industry or country.
5. The ability to proficiently perform certain  
 tasks or duties.
6. Create goods from materials
7. The process of bringing a person or a 
  group of persons to an agreed standard of 
  proficiency, by practice and instruction.
8.  Any good or commodity, transported from 
  one country to another country in a  
 legitimate fashion, typically for use in trade.

WORDSEARCH
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